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ONAY A.
2nd International Conference on Economics and Social Sciences ICESS-2014, 1 - 02 February 2014
VIII. Business School Students Perceptions of Internet Advertising
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XI. The Evaluation of Turkish Consumers Attitudes Towards Foreign Products
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3rd International Symposium "Communication in the Millenium", North Carolina, United States Of America, 11 - 13
May 2005, pp.375-388
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