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(Summary Text)
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Men and Personal Grooming Products An Example of Esquire Magazine
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Consumer s Attitude towards Advertising
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Business School Students Perceptions of Internet Advertising
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Men s Perceptions Towards Men s Figures Represented at Print Advertisements
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ONAY A., UZTUG F., KUTLU 0.

3rd International Symposium "Communication in the Millenium", United States Of America, 11 - 13 May 2005,
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The Evaluation of Turkish Consumers Attitudes Towards Foreign Products
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3rd International Symposium "Communication in the Millenium", North Carolina, United States Of America, 11 - 13
May 2005, pp-375-388, (Full Text)
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