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Examining Gender-Based Responses to Third-Person Perception in Sexually Explicit Advertising
EKIiCi N., ERDOGAN B. Z., DESHPANDE S., BASIL D.

16th International Conference on Research in Advertising, Ghent, Belgium, 29 June - 01 July 2017

The Journey of Marketing: From East to West and Back”

ERDOGAN B. Z., TORLAK 0., OZMEN M., iSLEK M. S.

8th Global Islamic Marketing Conference, 3 - 05 May 2017

Student or Non Student An Emprical Comparison of Different Survey Modes Data Quality
ERDOGAN B. Z., DOGAN CIFCi S.

CARMA2016 International Conference on Advanced Research Methods and Analytics, Valensiya, Spain, 6 - 07 July
2016

Tiketicilerin Restoran Tercihlerinde Fiziksel Kanitlarin Roliiniin incelenmesi Uzerine Nitel Bir
Arastirma

KAMA S, ERDOGAN B. Z.

16. Ulusal Turizm Kongresi, Canakkale, Turkey, 14 - 17 October 2015, pp.20-35

Uriin Tiiri ve Fiyat Seviyesinin Tiiketicilerin Amaca Yonelik Pazarlama Markas1 Satin Alma istegi
Uzerindeki Roli

ERDOGAN B. Z., TORUN T., GONULLUOGLU S., OGUT H., ALTUNTAS C., PARLAK R.

20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 10 - 13 June 2015, pp.323-327

The Effect of Anti Tobacco Warning Messages on Psychological Reactance and Smoking Behaviour
Tomris Kiigiin N., ERDOGAN B. Z., 0ZMEN M., GENGEC E.

2nd International Social Business@Anadolu Conference, Eskisehir, Turkey, 10 - 13 June 2015, pp.107-115
Effect of Corporate Social Responsibility Activities of Restaurants on Customer Loyalty

AYDIN B, ERDOGAN B. Z.

2nd International Social Business@Anadolu Conference, Eskisehir, Turkey, 10 - 13 June 2015, pp.45-47

A Historical Approach to Marketing from Anatolia Akhi Organizations

ERDOGAN B. Z., Omer T., YILMAZ C., iSLEK M. S.,, COLAKOGLU B. M., BALCI G. A.

Conference on Historical Analysis & Research in Marketing (CHARM), Long Beach CA, United States Of America, 27
- 31 May 2015

The Influence of Religion on Perceptions toward the Regulation of Controversial Advertising
Zheua W.,, Deshpande S., Waller D., ERDOGAN B. Z.

Global Marketing Conference, 9 - 12 July 2014

EFFECTS OF TRUST, SATISFACTION, ALTERNATIVE ATTRACTIVENESS AND RESISTANCE TO CHANGE



ON ATTITUDINAL AND BEHAVIOURAL LOYALTY
DOGAN S, ERDOGAN B. Z.
7th Annual EuroMed Conference of the EuroMed-Academy-of-Business, Kristiansand, Norway, 18 - 19 September
2014, pp.595-608

XXII. DEVELOPING LOGISTICS MODEL TO DISPOSE TRANSFERABLE HAZARDOUS WASTE IN TURKEY
Taser A, ERDOGAN B. Z.
4th Annual EuroMed Conference of the EuroMed-Academy-of-Business, Elounda, Greece, 20 - 21 October 2011,
pp-1820-1831

XXIII. EFFECTS OF ETHNOCENTRIC TENDENCY ON CONSUMERS' PERCEPTION OF PRODUCT ATTITUDES FOR
FOREIGN AND DOMESTIC PRODUCTS
ERDOGAN B. Z., Uzkurt C.
2nd Annual EuroMed Conference of the EuroMed-Academy-of-Business, Salerno, Italy, 26 - 28 October 2009,
pp-557-570

XXIV. THE EFFECTS OF RESOURCE UNCERTAINTY ON CUSTOMER-SUPPLIER RELATIONSHIPS IN TURKEY
Ipcioglu I, Uysal G., ERDOGAN B. Z.
1st Annual EuroMed Conference of the EuroMed-Academy-of-Business, Marseille, France, 17 - 18 November 2008,
pp.361-373

Episodes in the Encyclopedia

I. SOSYAL BILIMLER ANSIiKLOPEDISi
ERDOGAN B. Z.
TUBITAK Bilim Yaymlari, pp.268-269, 2022

Supported Projects

AYDEMIR M., BOZKURT A., KUMTEPE A. T., iSLEK M. S., ERDOGAN B. Z., BUYUK K., KOSGEB Girisimcilik Alanma Yénelik E-
Ogrenme Yonetim Sisteminin Analizi, Tasarim, Gelistirilmesi, Uygulanmasi ve Degerlendirilmesi, 2019 - 2022

ERDOGAN B. Z,, ISLEK M. S., Project Supported by Higher Education Institutions, Anadolu Pazar Sisteminde Satic1 ve Alic1
lliskilerinin Analizi, 2016 - 2019

ERDOGAN B. Z., AYDIN B,, Project Supported by Higher Education Institutions, TURK MUTFAK IMAJI VE ULKE IMAJININ
ULKEYi ZIYARET ETME NIYETINE ETKISININ INCELENMESI, 2015 - 2019

ERDOGAN B. Z., DOGAN S., 0ZDESLESMENIN REKLAMA KARSI TUTUM VE SATIN ALMA NiYETi UZERINDEKI ETKiSINDE
UNLU-URUN UYUMUNUN ILIMLASTIRICI ROLU, 2017 - 2018

ALTUNOGLU M., GUNEYSU G., ERDOGAN B. Z., KUMTEPE A. T., ISLEK M. S., Kamu Kurumlar1 ve Ozel Kurumlarm Personel
Alimi ve Gorevde Yiikselme Uygulamalarinin Analizi, 2017 - 2017

DOGAN S., ERDOGAN B. Z., ISLEK M. S,, Project Supported by Other Private Institutions, Pazarlama Akademisinin Diinii,
Bugiinii, Yarmi: Biz Kimiz, Ne Yapiyoruz?, 2016 - 2017

ERDOGAN B. Z,, Project Supported by Higher Education Institutions, Cinsel icerikli Reklamlarda Ugiincii Kisi Algisinin
Hedonik ve Faydaci Uriinlerde Satin Alma Niyeti Uzerine Etkisi, 2014 - 2017

ERDOGAN B. Z., CGASGEM in Kurumsal Kapasitesinin Giiclendirilmesi icin Teknik Destek, 2015 - 2016

ERDOGAN B. Z., YHT Eskisehir e Etkileri Arastirmasi, 2014 - 2015

Erdogan B. Z.,, Dogan S., Project Supported by Higher Education Institutions, Marka Baghhginin Onciilleri ve Olciilmesi
Tiirkiye deki GSM Operatérii Aboneleri Uzerine Bir Arastirma, 2012 - 2013

Erdogan B. Z., Aydin B., Project Supported by Higher Education Institutions, Kurumsal Sosyal Sorumluluk Faaliyetlerinin
Miisteri Baghhgna Etkisi Yiyecek icecek Sektoriinde Bir Uygulama, 2012 - 2013

Erdogan B. Z., Universities of Other Countries Supported Project, Kiiresel itici Reklamlara iligkin Tutumlarin Belirlenmesi
- Center for Socially Responsible Marketing - University of Lethbridge Kanada, 2004 - 2005



Artistic Activity

ERDOGAN B. Z., Ender Merter ile Reklamarkasi, December 2017
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