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2016 - 2018
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Postgraduate, Sosyal amaca dayal pazarlama ve kurum imaj iligkisi: Eker-adim adim olusumu isbirligi lizerine bir
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Extending the technology acceptance model to explain how perceived augmented reality affects
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OYMAN M., BAL D., OZER S.

COMPUTERS IN HUMAN BEHAVIOR, vol.128, 2022 (SSCI)
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GOZ IZLEME YONTEMi: HALKLA iLiSKiLER VE REKLAMCILIK BAGLAMINDA GENEL BiR BAKIS
BAL D., BAYCU S.

inénii Universitesi lletisim Fakiiltesi Elektronik Dergisi, vol.6, no.2, pp.286-305, 2021 (Peer-Reviewed Journal)
A STUDY ON AD AVOIDANCE BEHAVIOR OF COMMUNICATION STUDENTS' AS A FORM OF
COMMUNICATION

Bal D., Yilmaz R. A.

Giimiishane Universitesi Iletisgim Fakiiltesi Elektronik Dergisi, vol.9, no.2, pp.566-597, 2021 (Peer-Reviewed
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The Relationship Between Cause-Related Marketing and Corporate Image: A Research on the
Collaboration of Eker and Adim Adim Constitution

BAL D., ONAY A.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.20, no.4, pp.211-236, 2020 (Peer-Reviewed Journal)

TV Commercials, Child and Consumption: Are You Stylish or Not?
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fleti-s-im, vol.32, no.32, pp.198-219, 2020 (Peer-Reviewed Journal)

Books

IL

1L

Degisen Tiiketici Davraniglar: Ve Siirdiiriilebilirlik: Siirdiiriilebilir Tiiketici Davranisin1 Artirmaya
Yonelik Oneriler

BAL D, BAYCU S.

in: Reklam ve Halkla iliskiler Cahsmalari, Akyol Cekig, Ayga; Akyol, Mevliit, Editor, Nobel Yaymlari, Ankara, pp.93-
122,2022

Dijital Cagin Reklam Araci: Markali Mobil Uygulamalar

BAL D., OYMAN M.

in: Reklamciliktan Siyasal iletisime Disiplinler Arasi GCalismalar, Omer Kutlu, Editor, Detay, Ankara, pp.121-148,
2020

Reklamlar ve Cinsiyet Stereotipleri

ONAY A, BAL D.

in: Reklam Aragtirmalari, Kutlu, Omer, Editor, Detay Yayincilik, Ankara, pp.35-54, 2019
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YENi MEDYA VE DiJiTAL HIKAYE ANLATICILIGININ GELECEGI
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16 th International Symposium Communication in the Millennium, 25 - 28 April 2018, (Full Text)

The Triple Relationship Between Corpoarate Social Responsibility, Reputation Management and
Sustainability

BAL D.

4. Uluslararasi Itibar Yénetimi Konferans, istanbul, Turkey, 16 March 2016
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