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Education Information

Doctorate, Ataturk University, Sosyal Bilimler Enstitiisii, Uretim Yonetimi Ve Pazarlama (Dr), Turkey 2012 - 2016
Postgraduate, Ataturk University, Sosyal Bilimler Enstitiisii, Uretim Yénetimi Ve Pazarlama (Yl) (Tezli), Turkey 2008 -
2012

Undergraduate, Ataturk University, iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii, Turkey 2002 - 2008

Dissertations

Doctorate, Hane halklarinin stirdiiriilebilir tiikketim davranislarinin él¢iilmesine yonelik bir 6lgek gelistirme ¢aligmasi,
Ataturk University, Sosyal Bilimler Enstitiisii, Uretim Yonetimi Ve Pazarlama (Dr), 2016

Postgraduate, Tiiketici yenilik¢iligi ve marka degeri algillarinin marka yayma iizerindeki etkileri, Ataturk University, Sosyal
Bilimler Enstitiisii, Uretim Yénetimi Ve Pazarlama (Y1) (Tezli), 2012

Academic Titles / Tasks

Associate Professor, Anadolu University, Isletme Fakiiltesi, Pazarlama Béliimii, 2020 - Continues

Associate Professor, Bayburt University, iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii, 2018 - Continues
Bayburt University, iktisadi Ve Idari Bilimler Fakiiltesi, Isletme Béliimii, 2017 - 2018

Research Assistant, Bayburt University, iktisadi Ve Idari Bilimler Fakiiltesi, isletme Béliimii, 2013 - 2017
Research Assistant, Washington State University, Carson College Of Business, Marketing, 2014 - 2014
Research Assistant, Ataturk University, Iktisadi Ve Idari Bilimler Fakiiltesi, Isletme Béliimii, 2012 - 2013
Research Assistant, Bingol University, iktisadi Ve Idari Bilimler Fakiiltesi, isletme Boliimii, 2010 - 2012

Academic and Administrative Experience

Bayburt University, 2019 - Continues

Courses

Bilimsel Aragtirma Tasarim ve Yayin Teknikleri, Doctorate, 2019 - 2020

Bilimsel Arastirma Yontemleri I, Postgraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018
Pazarlama Aragstirmalari, Undergraduate, 2019 - 2020, 2017 - 2018

Uluslararasi Pazarlama, Undergraduate, 2019 - 2020



Teknoloji ve Inovasyon Yénetimi, Undergraduate, 2019 - 2020

Pazarlama ilkeleri, Undergraduate, 2018 - 2019, 2017 - 2018

Tedarik Zinciri Yonetimi, Undergraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017
Pazarlama ilkeleri, Postgraduate, 2018 - 2019

Pazarlama Yonetimi, Undergraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017
Bilimsel Arastirma Yontemleri II, Postgraduate, 2017 - 2018

Bilimsel Aragtirma Tasarim ve Yayin Teknikleri, Postgraduate, 2017 - 2018
Reklam Yonetimi, Undergraduate, 2017 - 2018

Uretim Yénetimi II, Undergraduate, 2016 - 2017

Advising Theses

ENES EMRE B,, Sosyal medya kullanicis1 se¢gmenlerin siyasal pazarlamaya yonelik tutumlarinin se¢gmen bagi ve davranisi
tizerindeki etkileri: Se¢men tatmini ve sadakatinin aracilik rolii, Postgraduate, M.TEMEL (Student), 2019

Published journal articles indexed by SCI, SSCI, and AHCI

I. Preface
BASARE. E.
Paradigm Shifts within the Communication World, vol.53, pp.2645, 2021 (SCI-Expanded)

Articles Published in Other Journals

. How does the environmental knowledge of Turkish households affect their environmentally
responsible food choices? The mediating effects of environmental concerns
BASAR S., BASAR E. E.
International Journal of Agriculture, Environment and Food Sciences, vol.4, no.3, pp.348-355, 2020 (Peer-
Reviewed Journal)
II. Hangi Uriin Kategorisi Tiiketicilerin Perakendeci Magaza Tercihlerinde En Biiyiik Etkiye Sahip? Lider
Uriin Yaklagim
BASARE. E.
Atatiirk Universitesi Iktisadi ve Idari Bilimler Dergisi, vol.32, no.2, pp.335-349, 2018 (Peer-Reviewed Journal)
III. Markalar Sanal Topluluklar Aracilig: ile Miisteri Bag1 Olusturabilirler Mi?
BASARE.E.
EKEV AKADEMI DERGISI, vol.22, no.73, pp.199-210, 2018 (Peer-Reviewed Journal)
IV. Uluslararasi Spor Organizasyonlarinda Ulusal Markalarin Sponsorluk Faaliyetlerinin incelenmesi:
Sponsora Yénelik Tutumun Aracilik Etkisi ve Etkinlikle ilgilenimin Moderator Rolii
BASARE.E.
Atatiirk Universitesi Iktisadi ve idari Bilimler Dergisi, vol.32, no.1, pp.157-176, 2018 (Peer-Reviewed Journal)
V. Pazarlama Kaynaklarina En Uygun Rekabet¢i Pazarlama Stratejisinin Belirlenmesi Kis Turizmi
Otellerine Yonelik Bir Uygulama
YILMAZ M. K, BASAR E. E,, PABUCCU H.
EGE ACADEMIC REVIEW, vol.15, no.3, pp.409-419, 2015 (Peer-Reviewed Journal)
VI. The Effect of Self Construal on Statue and Role Relaxed Consumption
BASAR E. E,, ERCIS A.
MEDITERRANEAN JOURNAL OF SOCIAL SCIENCES, vol.6, no.3 S2, pp.18-23, 2015 (Scopus)
VII. An Investigation of Self Image Congruence Differences between Materialistic and Non-Materialistic

Consumers



VIIL

BASARE. E, TURK B, UNAL S.

BOGAZICI JOURNAL: REVIEW OF SOCIAL, ECONOMIC AND ADMINISTRATIVE STUDIES, vol.29, no.2, pp.41-57, 2015
(Scopus)

The Effects of Consumer Innovativeness and Extended Technology Acceptance Model on Adoption E-
Crm Services Which Applied to Banking Sector

BASARE.E, YAPRAKLIT. S.

THE JOURNAL OF ACADEMIC SOCIAL SCIENCE STUDIES, vol.6, no.6, pp.149-180, 2013 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL

IIL

V.

VL

VIL

VIIL

IX.

Reflections on Sustainable Consumption in the Time of the COVID-19 Pandemic

YILDIZ T, BASARE. E.

in: Pandemics and Consumer Behavior, Sanje Gresi, Basar Enes Emre, Editor, Nova Science Publishers, New York,
pp.135-150, 2022

Sosyal Medya Pazarlamasi

BACAKSIZ P, BASAR E. E.

in: Dijital Reklamcilik, Derya Ocal, Hidir Polat, Editor, NOBEL, pp.209-223, 2020

Siirdiiriilebilir Tiiketimin Basarilmasinda Biitiinsel Bir Yaklagim: Sistemsel Degisim

BASARE.E.

in: Stirdiirtilebilirlik: Ekonomik ve Sosyal Egilimler, Enes Emre Basar, Aliriza Ag, Unal Giilhan, Editor, imaj Yayinevi,
Ankara, pp.51-62, 2019

Hane Halklarinin Siirdiiriilebilir Tiiketim Davranislari

BASARE.E.

imaj Yaymevi, Ankara, 2018

Perakendecilik Sektdériinde Basarili Olmanin Formiilii: Siirekli inovasyon

BASARE.E.

in: Inovasyon: Ekonomik ve Sosyal Egilimler, BASAR ENES EMRE, DURMAZ ATAKAN, Editor, Imaj Yaymmevi, Ankara,
pp.145-157,2018

The Social Marketing

BASARE.E.

in: Seleceted Studies on Social Sciences, Ahmet Kirkkili¢, Enes Emre Basar, Yusuf S6ylemez, Editor, Cambridge
Scholar Publishing, pp.120-129, 2018

How to Capture the Virtual World’s Online Brand Loyalists

BASARE.E.

in: The Virtual World and Marketing, Bagar Enes Emre, Ercis Aysel, Unal Sevtap, Editor, Cambridge Scholar
Publishing, Newcastle upon Tyne, pp.227-235, 2018

A Holistic Approach to Achieve SustainableConsumption: Systemic Change

BASARE.E.

in: Studies on Sustainability Research, Enes Emre Basar, Turgut BAyramoglu, Editor, LAP Publishing, pp.97-104,
2016

Kiiresellesme’nin Kobi’lerin Uluslararasilagmalar:1 Uzerindeki Etkileri

BASAR E. E,, ERCIS A.

in: Kiiresellesme: Ekonomik ve Sosyal Egilimler, Bayramoglu Turgut, Basar Eens Emre, Editor, Savas Yayinevi,
Ankara, pp.117-130, 2016

Consumers’ Point of View on Brand Equity and Brand ExtensionStrategies According to the Level of
Consumer Innovativeness

BASARE. E, ERCIS A.

in: Interdisciplinary Perspectives on Social Sciences, Ratd Georgeta, Arslan Hasan, RuncanPatricia-Luciana, Akdemir
Ali, Editor, Cambridge Scholar Publishing, pp.19-28, 2014



Refereed Congress / Symposium Publications in Proceedings

L

IL

11

Iv.

VI

VIL

VIIL

IX.

XL

Pazar Performansi Saglamada Biiyiik Veri Kullanimi

BASARE.E, YILDIZ T.

26. Pazarlama Kongresi, Kirsehir, Turkey, 23 July 2022

Could The Short term Impacts o f The Pandemic o n The Environment Turn Into Long term
Sustainability Gains?

BASARE.E.

II International Symposium of Applied Business Management and Economics Research es, Bayburt, Turkey, 12
May 2022, vol.1, pp.122-123

International scientific collaborative activities: Barriers and opportunities

BASAR §., BASARE. E.

International Congress of Future Medical Pioneers - ICOFMEP 2021, Turkey, 08 May 2021

Kamu Tesviklerinden Yararlanan KOBI’lerin Firma Performanslarinin Teknoloji Transferi ve
Pazarlama Yenilikg¢iligi Acisindan incelenmesi: TRA Bélgesi Uygulamasi

ERCIS A, BASAR E. E,, TURK B.,, KARA A.

23. Ulusal Pazarlama Kongresi, Turkey, 27 - 29 June 2018

Tiirk ve Amerikan Hane Halklarinin Siirdiiriilebilir Tiiketim Davranislarinin Karsilastirilmasi
(Bayburt ve Post Falls Ornegi)

BASARE. E,, CUBUKCU M. I, ERCIS A.

Uluslararasi Uygulamah Isletme.Yénetim ve Ekonomi Sempozyumu, 3 - 05 May 2018

The Role of Radical Innovation Implementations in Marketing Activities

BASARE.E.

7. International Congress on Current Debates in Social Science, 19 - 21 April 2018, pp.164

The Measurement of Households’ Sustainable Consumption Behaviors

BASARE.E.

XI. European Conference on Social and Behavioral Sciences, ROMA, Italy, 1 - 04 September 2016, pp.212

Cok Kriterli Karar Verme Yéntemleri ile Otel isletmelerinde Rekabetci Pazarlama Stratejisi Se¢imi
ERCIS A, YILMAZ M. K, BASAR E. E,, PABUCCU H.

19. Ulusal Pazarlama Kongresi, Turkey, 18 - 22 June 2014

The Effects of Consumers Brand Equity Perceptions on Brand Extension Strategy

BASAR E. E,, ERCIS A.

4th European Marketing Conference, Frankfurt am Main, Germany, 15 - 16 August 2013

Consumers’ Point of View on Brand Equity and Brand Extension Strategies according to the Level of
Consumer Innovativeness

BASAR E. E., ERCIS A.

European Conference on Social and Behavioral Sciences, 19 - 21 June 2013

Kisisel Degerler ve Cevre Bilincinin Cevreci Uriinlerin Tercih Edilmesindeki Etkileri: Karsilagtirmal
Bir Arastirma

COLAKOGLU E,, TURK B., BASAR E. E,, GUL 0.

18. Ulusal Pazarlama Kongresi, Kars, Turkey, 19 - 22 June 2013

Supported Projects

BASAR E. E, Project Supported by Higher Education Institutions, Tiirk ve Amerikan Hane Halklarinin Siirdiiriilebilir
Tiiketim Davraniglarmin Olgiilmesi Bayburt ve Post Falls Sehirlerinin Karsilastirilmasi, 2016 - Continues

BASAR §., BASAR E. E,, Other International Funding Programs, The Collaborative Research on Sustainability, 2021 - 2021
BASAR E. E, Other International Funding Programs, Paradigm Shifts within the Communication Realm, 2020 - 2021

BASAR E. E, Project Supported by Higher Education Institutions, Tersine Beyin Gdg¢iinii Etkileyen Faktorler: Almanya
Dogumlu Nitelikli Tiirk Isgiicii Uzerine Bir Arastirma, 2018 - 2018



BASAR E. E, EMA Quality Measure Hizmet Kalitesi Olgiimii Yazilim Geligtirilmesi, 2016 - 2018

BASAR E. E, Project Supported by Higher Education Institutions, Hane Halki Yoksulluk Arastirmasi: Bayburt Ornegi, 2017
-2017

BASAR E. E, Project Supported by Higher Education Institutions, Yerel Kalkinma Baglaminda Bayburt Tas1 Kiimelenme
Potansiyelinin Arastirilmasi, 2017 - 2017

BASAR E. E, Project Supported by Higher Education Institutions, Siirdiiriilebilirlik Arastirmalarina Multidisipliner Bakis
Agilary, 2015 - 2017

BASAR E. E, Project Supported by Higher Education Institutions, Tiirkiye nin Ev Sahipligi Yaptig1 Uluslararasi Spor
Organizasyonlarinda Ulusal Markalarin Sponsorluk Faaliyetlerinin Etkinliklerinin Arastirilmasi, 2015 - 2016
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