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BACAKSIZ P, BASARE. E.
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imaj Yaymevi, Ankara, 2018
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ss.145-157,2018

The Social Marketing

BASARE.E.
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BASARE.E.

The Virtual World and Marketing, Basar Enes Emre, Ercis Aysel, Unal Sevtap, Editér, Cambridge Scholar Publishing,
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A Holistic Approach to Achieve SustainableConsumption: Systemic Change
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Studies on Sustainability Research, Enes Emre Basar, Turgut BAyramoglu, Editoér, LAP Publishing, ss.97-104, 2016
Kiiresellesme’nin Kobi’lerin Uluslararasilagmalar:1 Uzerindeki Etkileri

BASARE. E, ERCIS A.

Kiiresellesme: Ekonomik ve Sosyal Egilimler, Bayramoglu Turgut, Basar Eens Emre, Editor, Savas Yayinevi, Ankara,
ss.117-130, 2016

Consumers’ Point of View on Brand Equity and Brand ExtensionStrategies According to the Level of
Consumer Innovativeness

BASARE. E, ERCIS A.

Interdisciplinary Perspectives on Social Sciences, Ratd Georgeta, Arslan Hasan, RuncanPatricia-Luciana, Akdemir



Alj, Editoér, Cambridge Scholar Publishing, ss.19-28, 2014

Hakemli Kongre / Sempozyum Bildiri Kitaplarinda Yer Alan Yayinlar

I. Pazar Performansi Saglamada Biiyiik Veri Kullanimi
BASARE.E, YILDIZ T.
26. Pazarlama Kongresi, Kirsehir, Tiirkiye, 23 Temmuz 2022
I. Could The Short term Impacts o f The Pandemic o n The Environment Turn Into Long term
Sustainability Gains?
BASARE.E.
II International Symposium of Applied Business Management and Economics Research es , Bayburt, Tiirkiye, 12
Mayis 2022, cilt.1, ss.122-123
III. International scientific collaborative activities: Barriers and opportunities
BASAR §., BASARE.E.
International Congress of Future Medical Pioneers - ICOFMEP 2021, Tiirkiye, 08 Mayis 2021
IV. Kamu Tesviklerinden Yararlanan KOBI'lerin Firma Performanslarinin Teknoloji Transferi ve
Pazarlama Yenilikg¢iligi A¢isindan incelenmesi: TRA Bélgesi Uygulamasi
ERCIS A, BASAR E. E,, TURK B, KARA A.
23. Ulusal Pazarlama Kongresi, Tiirkiye, 27 - 29 Haziran 2018
V. Tirk ve Amerikan Hane Halklarinin Siirdirilebilir Tiiketim Davranislarinin Karsilastirilmasi
(Bayburt ve Post Falls Ornegi)
BASAR E. E,, CUBUKCU M. I, ERCIS A.
Uluslararasi Uygulamal Isletme.Yénetim ve Ekonomi Sempozyumu, 3 - 05 Mayis 2018
VI. The Role of Radical Innovation Implementations in Marketing Activities
BASARE.E.
7. International Congress on Current Debates in Social Science, 19 - 21 Nisan 2018, ss.164
VII. The Measurement of Households’ Sustainable Consumption Behaviors
BASARE.E.
XI. European Conference on Social and Behavioral Sciences, ROMA, italya, 1 - 04 Eyliil 2016, ss.212
VIII. Gok Kriterli Karar Verme Yontemleri ile Otel isletmelerinde Rekabet¢i Pazarlama Stratejisi Se¢imi
ERCI$ A, YILMAZ M. K, BASAR E. E,, PABUCCU H.
19. Ulusal Pazarlama Kongresi, Tiirkiye, 18 - 22 Haziran 2014
IX. The Effects of Consumers Brand Equity Perceptions on Brand Extension Strategy
BASAR E. E,, ERCIS A.
4th European Marketing Conference, Frankfurt am Main, Almanya, 15 - 16 Agustos 2013
X. Consumers’ Point of View on Brand Equity and Brand Extension Strategies according to the Level of
Consumer Innovativeness
BASAR E. E,, ERCIS A.
European Conference on Social and Behavioral Sciences, 19 - 21 Haziran 2013
XI. Kisisel Degerler ve Cevre Bilincinin Cevreci Uriinlerin Tercih Edilmesindeki Etkileri: Karsilastirmal
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COLAKOGLU E., TURK B., BASAR E. E,, GUL 0.
18. Ulusal Pazarlama Kongresi, Kars, Tiirkiye, 19 - 22 Haziran 2013
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BASAR E. E, Yiiksekdgretim Kurumlar: Destekli Proje, Tiirk ve Amerikan Hane Halklarmin Siirdiiriilebilir Tiiketim
Davramislarmm Olgiilmesi Bayburt ve Post Falls Sehirlerinin Karsilagtirilmasi, 2016 - Devam Ediyor
BASAR S., BASAR E. E,, Diger Uluslararasi Fon Programlari, The Collaborative Research on Sustainability, 2021 - 2021



BASAR E. E, Diger Uluslararasi Fon Programlari, Paradigm Shifts within the Communication Realm, 2020 - 2021
BASARE. E, Yiiksekégretim Kurumlari Destekli Proje, Tersine Beyin Go¢iinii Etkileyen Faktorler: Almanya Dogumlu
Nitelikli Tiirk Isgiicii Uzerine Bir Arastirma, 2018 - 2018
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BASAR E. E, Yiiksekdgretim Kurumlar: Destekli Proje, Hane Halki Yoksulluk Arastirmas:: Bayburt Ornegi, 2017 - 2017
BASAR E. E, Yiiksekdgretim Kurumlar: Destekli Proje, Yerel Kalkinma Baglaminda Bayburt Tag1 Kiimelenme
Potansiyelinin Arastirilmasi, 2017 - 2017

BASAR E. E, Yiiksekdgretim Kurumlari Destekli Proje, Siirdiiriilebilirlik Arastirmalarina Multidisipliner Bakis Agilary,
2015-2017

BASAR E. E, Yiiksekdgretim Kurumlari Destekli Proje, Tiirkiye nin Ev Sahipligi Yaptig1 Uluslararasi Spor
Organizasyonlarinda Ulusal Markalarin Sponsorluk Faaliyetlerinin Etkinliklerinin Arastirilmasi, 2015 - 2016
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