Prof. ELiF EROGLU HALL

Personal Information

Office Phone: +90 222 335 0580

Fax Phone: +90 222 335 0580

Email: eleroglu@anadolu.edu.tr

Web: https://avesis.anadolu.edu.tr/eleroglu
Address: Anadolu Universitesi Isletme Fakiiltesi

International Researcher IDs

ScholarID: -Lh6cwoAAAA]

ORCID: 0000-0001-9086-0132

Publons / Web Of Science ResearcherID: V-3337-2017
ScopusID: 57164306700

Yoksis Researcher ID: 53267

Education Information

Post Doctorate, University of Nevada, Reno, College of Business, United States Of America 2012 - 2013

Doctorate, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (Dr), Turkey 2004 - 2009

Postgraduate, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (YI) (Tezli), Turkey 1999 - 2003
Undergraduate, Eskisehir Osmangazi University, Iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii, Turkey 1995 - 1999

Foreign Languages

English, B2 Upper Intermediate

Dissertations

Doctorate, Tersine Toplumsallagsma Teorisinin Olusturulmasi Agisindan Bir Model Kurgusu: Ana Babanin Satin Alma

Kararlarma Ergen Etkisi Uzerine Bir Uygulama, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (Dr),

2009

Postgraduate, Elektronik Ticaret ve Eskisehir’xxde Metal Esya, Kiiciik ve Orta Biiyiikliikteki isletmelere (KOBI’xxlere)
Yonelik Bir Arastirma, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (Y1) (Tezli), 2003

Research Areas

Social Sciences and Humanities, Management, Marketing

Courses

Perakende Yonetimi, Postgraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2018 - 2019
Pazarlamaya Giris, Undergraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022
Donem Projesi, Postgraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020


tel:+90 222 335 0580
tel:+90 222 335 0580

Pazarlama Yonetimi, Undergraduate, 2023 - 2024, 2022 - 2023

Pazarlama ilkeleri, Undergraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019
Uzmanlik Alan Dersi, Doctorate, 2018 - 2019

Uzmanlik Alan Dersi, Postgraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2013 - 2014

Pazarlama ilkeleri, Undergraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013 - 2014
Seminer, Doctorate, 2018 - 2019

Tez, Postgraduate, 2017 - 2018, 2016 - 2017

isletmecilik Uygulamalari, Undergraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015

Marketing Management, Undergraduate, 2016 - 2017, 2015 - 2016

Topluma Hizmet Uygulamalari, Undergraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015

Pazarlama Yonetimi, Undergraduate, 2015 - 2016

Principles of Marketing, Undergraduate, 2014 - 2015

Genel isletme, Undergraduate, 2013 - 2014, 2011 - 2012

Introduction to Business, Undergraduate, 2013 - 2014

Pazarlama, Undergraduate, 2011 - 2012

Advising Theses

Eroglu Hall E., Sohbet robotlarmnin (Chatbots) pazarlamada kullanimi: Cevrim ici tiiketicilerin sohbet robotlarina yénelik
tutumlarinin incelenmesine yonelik bir arastirma, Postgraduate, A. BULUT(Student), 2022

Eroglu Hall E.,, Ulke imajmin saglik hizmet kalitesi ve davranigsal niyetler iizerindeki etkisinde zenosentrizm,
kozmopolitanizm ve fiyatin rolii, Doctorate, 0.IZMIR(Student), 2021

Eroglu Hall E., Mense iilke ve tiiketici zenosentrizminin Tiirk markal iiriinler satin alma niyeti {izerindeki etkisi: Kerkiik
izerine bir uygulama, Postgraduate, G.SABAH(Student), 2020

Eroglu Hall E,, Girisimlerde yeni iiriin gelistirme stireci: Akilli ev giivenlik sistemleri alaninda uygulama, Postgraduate,
M.UZUN(Student), 2019

Advising Graduates (Non-Thesis)

Eroglu Hall E., Marka Kisiliginin Marka Sadakatine Etkisi: Apple Markas1 Ornegi, Masters (Non-Thesis), B.Betiil(Student),
2024

Eroglu Hall E,, Sosyal Medya Reklamlarinin Tiiketici Davranislarina Etkisi, 2023., Masters (Non-Thesis),
E.Karadag(Student), 2023

Eroglu Hall E,, Viral Pazarlamanin Tiiketicilerin Anhk Satin Alma Karar1 Uzerindeki Etkisi, Masters (Non-Thesis),
M.Giines(Student), 2023

Eroglu Hall E., Pazarlama Stratejisinin Stratejik Yonetim Araclariyla Belirlenmesi ve Makina imalat Sektériinde
Uygulamasi, Masters (Non-Thesis), E.Cicek(Student), 2022

Eroglu Hall E,, Kisilerdeki Umut Seviyesinin Cevresel Endise ve Cevreci Satin Alm lligkisindeki Diizenleyici Rolii, Masters
(Non-Thesis), E.Sarioguz(Student), 2022

Eroglu Hall E., Covid-19 Pandemi Déneminin Online Aligverislerde Gida Satin Alma Davranisi Uzerine Etkisinin
incelenmesi, Masters (Non-Thesis), T.Ozkir (Student), 2021

Eroglu Hall E,, Dijital Pazarlamada YouTube Reklamlarinin Etkisi: YouTuber’lar Uzerinde Bir Uygulama, Masters (Non-
Thesis), B.Kara(Student), 2021

Eroglu Hall E., Hizmet Sektériinde Miisteri Memnuniyetinin Pazarlama Uzerindeki Etkisi ve Bireysel Bankacilik
Sektoriinde Hizmet Pazarlamasi, Masters (Non-Thesis), A.Bur¢in(Student), 2020

Puhlichad innnrnal artirlac indavad hu QT QQCT and AHCT



I UIIOIILVU JUUL IIUL UL VIVILY IUMULALVU Uy UULl) JULUL) GIIW L311UL

The Role of Religion and Acculturation in the Consumer Ethnocentrism of Turkish Immigrants in
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Investigating the effect of consumer xenocentrism on purchase intention for foreign products
Eroglu Hall E,, Sevim N., Najmaldin G. S., Karamasa C.

STRATEGIC MANAGEMENT, 2024 (ESCI)

The Conceptualization of Country Image: A Qualitative Approach

izmir 0., Eroglu Hall E., Sevim N.

Yonetim ve Ekonomi Aragtirmalari Dergisi, vol.21, no.2, pp.160-194, 2023 (Peer-Reviewed Journal)
Deneyimsel Tiiketim Bakis Agisiyla Kalite, Algilanan Deger, Tatmin ve Sadakat Zincirinin Incelenmesi:
Ugiincii Dalga Kahve Tiiketimi

[ZMIR 0., EROGLU HALL E., SEVIM N.

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, vol.14, no.1, pp.294-310, 2023 (Peer-
Reviewed Journal)

The Effect of Country Image on Behavioral Intentions: Parallel Mediation Effects of Product and
Service Quality

[ZMIR 0., EROGLU HALL E., SEVIM N.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.16, no.1, pp.165-190, 2023 (Peer-Reviewed Journal)
Cevrimigi Tiiketicilerin Sohbet Robotlarina (Chatbots) Yonelik Tutumlar:

Eroglu Hall E,, Sevim N., Bulut A.

EKEV AKADEMI DERGISI, vol.26, no.91, pp.33-53, 2022 (Peer-Reviewed Journal)

Country of Origin Effect in Consumers Purchase of Turkish Products: The Case of Iraq- Kirkuk
EROGLU HALL E,, SEVIM N, Sabah Najmaldin G.

THE JOURNAL OF ACADEMIC SOCIAL SCIENCE STUDIES, vol.15, n0.90, pp.403-420, 2022 (Peer-Reviewed Journal)
Antecedents of Country-of-Origin Image and Its Effect on Behavioral Intentions

IZMIR 0., SEVIM N., EROGLU HALL E.

Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.14, no.1, pp.189-234, 2022 (Peer-Reviewed Journal)
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Anadolu Universitesi isletme Fakiiltesi Dergisi, vol.1, no.1, pp.65-94, 2019 (Peer-Reviewed Journal)
Pazarlama Perspektifinden Mesleki Ve Teknik Egitim Hizmetlerinde Algilanan Hizmet Kalitesinin
Iyilestirilmesine Yénelik Biitiinciil Bir Yaklasim

Karakaya 0., Eroglu Hall E., Sevim N.

International Social Sciences Studies Journal, vol.5, no.44, pp.5071-5094, 2019 (Peer-Reviewed Journal)
Analysis of The Extended Technology Acceptance Model in Online Travel Products

SEVIM N, Yiincii D., EROGLU HALL E.

internet Uygulamalar1 ve Yénetimi Dergisi, vol.8, no.2, pp.45-61, 2017 (Peer-Reviewed Journal)

Evaluation of Halal Food Purchase Intention in Germany

EROGLU HALL E., SEVIM N.

International Journal of Contemporary Applied Sciences., vol.4, no.9, pp.1-19, 2017 (Peer-Reviewed Journal)
Halal Food Consumption Intention by Turkish Immigrants

EROGLU HALL E., SEVIM N.

International Journal of Business and Management Invention, vol.5, no.11, pp.36-40, 2016 (Peer-Reviewed
Journal)

Consumer Acculturation Perspective of Immigrants and Tourists

SEVIM N., EROGLU HALL E.
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International Journal of Academic Research in Economics and Management Sciences, vol.5, no.4, pp.126-139, 2016
(Peer-Reviewed Journal)

Ethnocentric Behaviors of Migrant Groups The Impact Of Acculturation Ethnic Identity And Religion
SEVIM N., EROGLU HALL E.

The Macrotheme Review A multidisciplinary journal of global macro trends, vol4, no.4, pp.158-166, 2015 (Peer-
Reviewed Journal)

Role of Demographics and Generations on Consumer Ethnocentrism of Turkish Immigrants in
Germany

EROGLU HALL E., SEVIM N.

International Journal of Business and Social Research, vol.5, no.9, pp.65-78, 2015 (Peer-Reviewed Journal)
Evaluation of Websites Quality Using Fuzzy TOPSIS Method

ALPTEKIN N., EROGLU HALL E., SEVIM N.

International Journal of Academic Research in Business and Social Sciences, vol.5, no.8, pp.221-242, 2015 (Peer-
Reviewed Journal)

Almanya da Yasayan Tiirk Go¢gmenlerin Perakendeci Se¢im Siirecinde Dil Tercihinin Etkisi

EROGLU HALL E., SEVIM N.

Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.7, no.1, pp.133-155, 2015 (Peer-Reviewed Journal)

Ranking Determinants on Quality of Online Shopping Websites Using Integrated Entropy and TOPSIS
Methods

ALPTEKIN N., EROGLU E., SEVIM N.

International Journal of Business and Social Science, vol.6, no.4(1), pp.37-49, 2015 (Peer-Reviewed Journal)
Consumer Trust Impact on Online Shopping Intent

SEVIM N., EROGLU HALL E.

internet Uygulamalar1 ve Yénetimi Dergisi, vol.5, no.2, pp.19-28, 2014 (Peer-Reviewed Journal)

The Changing Shopping Culture: Internet Consumer Behavior

Eroglu E.

Review of Business Information Systems, vol.18, no.1, pp.35-40, 2014 (Peer-Reviewed Journal)

Effects of Turkish Teens Over Family Purchase of Various Products

ASLAN E, KARALAR R.

Dumlupinar Universitesi Sosyal Bilimler Dergisi, no.29., pp.149-162, 2011 (Peer-Reviewed Journal)

Tersine Toplumsallasma Hipotezinin Kavramsal Olarak incelenmesi ve Ergenlerin Ailelerin
Teknolojik Uriin Satin Alim Siirecine Etkileri

ASLAN E.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.2, no.2, pp.1-27, 2010 (Peer-Reviewed Journal)

The Regulation of Large Retail Firms in Turkey A Game Theory Based Analytical Model

ASLAN M., ASLAN E.

Zonguldak Karaelmas Universitesi Sosyal Bilimler Dergisi, vol.4, no.8, pp.89-106, 2008 (Peer-Reviewed Journal)
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Teknolojik Donilisiimiin Pazarlamaya Etkisi: Dijital Pazarlama

Eroglu Hall E.

Nisan Yayinlary, Eskisehir, 2024

The Role of Demographic Characteristics and Motivational Components of Consumers Using
Chatbots

Eroglu Hall E,, Sevim N., Bulut A.

in: Current Marketing Studies, AKGUN ZUHAL, Editor, Livre de Lyon, Lyon, pp.1-25, 2024

isletmelerde Uretim ve AR-GE

Eroglu Hall E., Sevim N.

in: Genel isletme, Bayram Zafer Erdogan, Editor, Anadolu Universitesi, Eskisehir, pp.142-175, 2023
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EROGLU HALL E., SEVIM N.

in: Genel Isletme, ERDOGAN BAYRAM ZAFER, Editor, Anadolu Universitesi Yayinlari, Eskisehir, pp.143-167, 2023
Mense Ulke ve Tiiketici Zenosentrizminin Satin Alma Kararlarina Etkisi

Sevim N,, Eroglu Hall E.,, Najmaldin G. S.

in: Sosyal ve Begeri Bilimlerde Teori ve Arastirmalar , Erdem Sarikaya, Editor, GECE KiTAPLIGI, Ankara, pp.157-
182, 2020

Fiyat Yonetimi

Eroglu Hall E.

in: Pazarlama Yénetimi, Erdogan,B. Zafer,Eroglu HallElif, Editor, Anadolu Universitesi Yayinlari, Eskisehir, pp.120-
146, 2020

Fiyat Yonetimi

EROGLU HALL E.

in: Pazarlama Yénetimi, Erdogan, B. Z. ve Eroglu H. E,, Editor, Anadolu Universitesi, Eskisehir, pp.121-140, 2020
The Role of Mosques inthe Transformation FromTransnational Spacesto Muslim Cultural
andConsumption Spaces

Eroglu Hall E,, Sevim N.

in: Working With Muslim Clients in the Helping Professions, Anisah Bagasra,Mitchell Mackinem, Editor, IGI Global,
Pennsylvania, pp.136-154, 2020

Teknolojik Uriin Satin Aliminda Ergen Etkisi: Tersine Toplumsallasma

EROGLU HALL E.

Nisan, 2018

Almanya’daki Yasayan Tiirklerin Go¢men Tiiketici Etnosentrizmi

EROGLU HALL E,, SEVIM N.

Nisan Kitabevi, 2018

Cultural Effects in Tourism: Cultural Schock and Acculturation

SEVIM N., EROGLU HALL E.

in: Social Sciences Research in the Globalizing World, Recep Efe, Editor, St. Kliment Ohridski University Press, Sofya,
pp.451-465, 2018

Isletmelerde Uretim ve Pazarlama

Eroglu Hall E.

in: Genel isletme, Erdogan Zafer,Hepkul Ayse, Editor, Anadolu Universitesi, Eskisehir, pp.134-155, 2017

Fiyat ve Fiyat Kararlarinin Yonetimi

Eroglu Hall E.

in: Pazarlama Yonetimi, Erdogan Zafer,Eroglu Elif, Editor, Anadolu Universitesi, Eskisehir, pp.130-153, 2017
Tiiketici Davranisi Kavrami ve Ozellikleri

EROGLU E., NURTANIS VELIOGLU M., BARIS G., TOKAY ARGAN M.

in: Tiiketici Davranislari, Odabasi Yavuz, Editor, Anadolu Universitesi, pp.2-23, 2013
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Mesleki ve Teknik Egitim Hizmetlerinde Hizmet Kalitesinin lyilestirilmesi

Karakaya 0., Eroglu Hall E., Sevim N.

VII. Uluslararasi Egitim ve Sosyal Bilimlerde Akademik Calismalar Sempozyumu, Ankara, Turkey, 15 - 17 November
2019, pp.373-384

internetten Turizm Uriind Satin Alma Niyeti Uzerine Bir Arastirma

Sevim N., Eroglu Hall E.

5. Uluslararasi Sosyal Begeri ve Egitim Bilimleri Kongresi, istanbul, Turkey, 19 - 20 December 2019, pp.525-536
OZEL iLGI TURIZMI: Canakkale Ornegi

SEVIM N., EROGLU HALL E.
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5. ULUSLARARASI SOSYAL BESERI VEEGITIM BIiLIMLERI KONGRES]I, 19 - 20 December 2019, pp-359-363
Universite Ogrencileri Tatil Deyince Ne Bekliyor?

Eroglu Hall E., Sevim N.

5. Uluslararasi Sosyal Beseri ve Egitim Bilimleri Kongresi, istanbul, Turkey, 19 - 20 December 2019, pp.530-536
3.DALGA KAHVECILERIN POPULERLESME NEDENLERI

EROGLU HALL E., SEVIM N.

5. ULUSLARARASI SOSYAL BESERI VEEGITIM BIiLIMLERI KONGRES], istanbul, Turkey, 19 - 20 December 2019
Bir Girisimin Ug¢tan Uca Yolculugu

Uzun M,, Eroglu Hall E,, Sevim N.

1. Uluslararasi [ktisadi Idari Bilimler ve Yerel Yonetimler Kongresi, Ankara, Turkey, 7 - 08 December 2019, pp.276-
285

TUKETICILERIN AKILLI GOVENLIK SISTEMI TERCIHLERINDE ANKSIYETENIN ETKIiSi

UZUN M., EROGLU HALL E., SEVIM N.

1. ULUSLARARASI IKTISADiiDARI BiLIMLER VE YERELYONETIMLER KONGRESI, Ankara, Turkey, 7 - 08 December
2019

EGITIM 4.0 BAGLAMINDA EGITIM HIZMETLERINDEDEGI§IM VE DONUSUM

Karakaya 0., EROGLU HALL E., SEVIM N.

VIIL. Uluslararasi Egitim ve Sosyal Bilimlerde Akademik Calismalar Sempozyumu, 15 - 17 November 2019
Kiiltiirel Sok ve Turist Kiiltiirlesmesi

EROGLU HALL E., SEVIM N,, Karag6z Yiincii D.

1.ULUSLARARASI SOSYAL BESERI VE EGITiM BILIMLERI KONGRESI, istanbul, Turkey, 22 - 23 December 2017
ONLINE SEYAHAT URUNLERI SATIN ALMA NIiYETININ TEKNOLOJi KABUL MODELINE GORE
DEGERLENDIRILMESI

SEVIM N., EROGLU HALL E., KARAGOZ D.

1. Uluslararasi Sosyal Beseri ve Egitim Bilimleri Kongresi, istanbul, Turkey, 22 - 23 December 2017

Online Seyahat Uriinleri Satin Alma Niyetinin Teknoloji Kabul Modeline Gére Degerlendirilmesi
SEVIM N,, Karagaéz Yiincii D., EROGLU HALL E.

1.ULUSLARARASI SOSYAL BESERI VE EGITiM BILIMLERI KONGRESI, istanbul, Turkey, 22 - 23 December 2017
Gosterigci Tiiketim Davranisina Yonelik Elestiriler: Ahmet Yilmaz’xxin Kitaplar:1 Uzerine Bir inceleme
KESKIN U, EROGLU HALL E., SEVIM N.

2. Uluslararasi Ekonomi Yonetimi ve Pazar Arastirmalari Kongresi, Kocaeli, Turkey, 24 - 25 March 2017, pp.104-
105

Food Acculturation in Tourism and Gastronomy

YUNCU H. R, EROGLU HALL E.,, SEVIM N.

9th International Conference on Social Science and Humanities, Bangkok, Thailand, 26 - 27 December 2016, pp.24-
25

The Impact of Social Media on Touristy Consumer Acculturation

SEVIM N., EROGLU HALL E.

International Conference on Economics Finance and Accunting, Los-Angeles, Chile, 22 - 23 November 2016
Predicting Halal Food Consumption for MuslimTurkish Immigrants Living in Germany

EROGLU HALL E., SEVIM N.

18th Internatonal Conference on management and Decision Making, New York, United States Of America, 6 - 07
June 2016, vol.18, pp.514-516

Evaluation of Halal Food Purchase and Consumption Behavior of Immigrants

EROGLU HALL E., SEVIM N.

the 2nd International Conference on Management, Business, and Economics (ICMBE) & The 4th International
Conference on Tourism, Transport, and Logistics (ICTTL), San-Francisco, Costa Rica, 12 - 14 February 2016,
pp-397-404

Ethnocentric Behaviors of Migrant Groups The Impact of Acculturation Ethnic Identity and Religion
EROGLU HALL E., SEVIM N.

Business and Social Science Research Conference: Paris 2015, Paris, France, 21 - 22 December 2015, vol.16
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The Changing Tourism Shopping Culture Souvenir Shopping Behaviors of the Tourists in Turkey
EROGLU HALL E.

the 18th Annual American Association of Behavioral and Social Sciences (AABSS) Conference, United States Of
America, 9 - 10 February 2015

Halk Kiiltiirii Uriinlerinin Pazarlanmasinda internetin Etkisi

ASLANE.

Halk Kiiltiiriinde iktisat ve Ticaret Uluslarasi Sempozyumu, Sanhurfa, Turkey, 27 - 29 April 2012

Consumer Trust Impact on Online Shopping Intent

EROGLU HALL E., SEVIM N.

17. Annual International Conference of the American Society of Business and Behavioral Sciences, Paris, France, 20
- 22 June 2014

Supported Projects

EROGLU HALL E., Project Supported by Higher Education Institutions, Amerika’da Yasayan Tiirk Go¢cmenlerin Helal Gida
Satin Alma Niyet ve Davraniglarinin Degerlendirilmesi, 2016 - 2017

Eroglu Hall E,, Project Supported by Higher Education Institutions, Almanya da Yasayan Miisliiman Tiirk Go¢menlerin

Helal Gida Satin Alma ve Tiiketim Davramislarinin Degerlendirilmesi, 2015 - 2016
EROGLU HALL E., Project Supported by Higher Education Institutions, Go¢men Tiiketicilerde Etnosentrizm Almanya da
Yasayan Tiirk Gé¢menler Uzerine Bir Uygulama, 2014 - 2015
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