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Articles Published in Other Journals

I. Usage of Emoji in Advertising: The Effects of Emojis on the Memorability of Advertising Message

Akarsu H,, Giilmez E., Oztiirk M. C.
TURKIYE ILETISIM ARASTIRMALARI DERGISI-TURKISH REVIEW OF COMMUNICATION STUDIES, no.36, pp.1-32,
2020 (ESCD

I. Netflix’in Tiirkiye'ye Ozgii Reklam Filmlerinin Kiiresel Markalarin Yerel Reklam Stratejileri
Baglaminda Degerlendirilmesi
GULMEZ E.
JOURNAL OF ERCIYES COMMUNICATION, vol.6, pp.157-178, 2019 (Peer-Reviewed Journal)

III. Marka Tercihinde Duyularin Rolii: Starbucks ve Kahve Diinyas1 Markalarinin Duyusal Markalama
Acisindan Karsilastirilmasi
GULMEZ E.
Glimiishane Universitesi [letisim Fakiiltesi Elektronik Dergisi, vol.5, no.1, pp.58-84, 2017 (Peer-Reviewed Journal)

IV. Kullanici Taniklig1 ve Uzman Tanikligi1 Reklamlarina Yonelik Tutumlarin Karsilastirilmasi
GULMEZ E.
Karadeniz Teknik Universitesi Iletisim Arastirmalar1 Dergisi, vol.3, no.12, pp.120-137, 2016 (Peer-Reviewed
Journal)

V. KAR AMACI GUTMEYEN KURUMLARIN KURUMSAL IiTiBARI: KIZILAY ORNEGI
UCAR F., GULMEZ E., MUTLU 0., ERBAS S, GEZ K.
JOURNAL OF SELCUK COMMUNICATION, vol.8, no.4, pp.131-153, 2015 (Peer-Reviewed Journal)

Books

I. Transmedya ve Reklamcilik

GULMEZ E., SENER G.
in: Dijital Déniisiim Caginda Yeni Nesil Reklamcilik ve Marka iletisimi, BOZKURT YASEMIN, Editor, NEU Press,
Konya, pp.187-216, 2024

II. Siirdiirilebilirlik, Marka iletisimi ve Reklamcilik
SENER G., GULMEZ E.
in: Dijital Déniisiim Caginda Yeni Nesil Reklamcilik ve Marka iletisimi, BOZKURT YASEMIN, Editor, NEU Press,
Konya, pp.295-328, 2024

IIl. Reklamda Strateji ve Yaratici1 Yapim Uygulamalar1 (Execution) fligkisi
GULMEZ E., CANER A.
in: Reklamda Strateji, Aslan Emre $., Editor, NEU Press, Konya, pp.401-426, 2023

IV. Branded Podcasts: The Return of Aural Content with Examples From Turkey
GULMEZ E.
in: Handbook of Research on the Future of Advertising and Brands in the New Entertainment Landscape, Blanca
Miguélez-Juan, Gema Bonales-Daimiel, Editor, IGI Global, Hershey, pp.135-168, 2023

V. Siireg, Tiirler ve Tutum A¢isindan Reklamin Adaptasyonu
GULMEZ E.
Detay Yayincilik, Ankara, 2022

VI. Purpose-Driven Marketing Wars: Dishwashing Detergent Brands' Purpose-Driven Marketing
Campaigns in Turkey
GULMEZ E.
in: Cases on Digital Strategies and Management Issues in Modern Organizations, Santos, José Duarte, Editor, IGI
Global, Hershey, pp.200-236, 2022
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XV.

XVL
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XIX.

Bir Kiiresel Marka Olarak Disney+ Tiirkiye Iletisim Kampanyalar:: Dijital igerik Pazarlamasi
Acisindan Ornek Olay incelemesi

GULMEZ E.

in: Sosyal ve Beseri Bilimlerde Teori ve Arastirmalar-II, Catalcali Ceylan Ayse, Batal Salih, Stli Akgiil Ceylan, Editor,
Sertiven Yayinevi, [zmir, pp-227-256, 2022

Dijital i¢erik Pazarlamasi

Giilmez E. (Editor)

Anadolu Yayinlary, Eskisehir, 2021

Dijital Medyada Kisisel Yayin

GULMEZ E.

in: Dijital Medya ve Tiiketici, Cinar Naim, Ozbas Anbarl Ziileyha, Editor, Anadolu Universitesi, Eskisehir, pp.136-
164, 2021

Dijital igerik Pazarlamasi A¢isindan Sosyal Aglar

AKINCI S., GULMEZ E.

in: Dijital Icerik Pazarlamasi, Giilmez, Emrah, Editor, Anadolu Universitesi, Eskisehir, pp.112-145, 2021

Dijital icerik Pazarlamasi A¢isindan Podcast

GULMEZ E.

in: Dijital igerik Pazarlamasi, Giilmez, Emrah, Editor, Anadolu Universitesi, Eskisehir, pp.146-177, 2021

Sosyal Medya Reklam Uygulamalari

GULMEZ E.

in: Dijital Cagda Reklam, Yildiz Serdar, Editor, Anadolu Universitesi, Eskisehir, pp.92-129, 2021

Dijital icerik Pazarlamasi A¢isindan Web Sitesi ve Bloglar

GULMEZ E.

in: Dijital Icerik Pazarlamasi, Giilmez, Emrah, Editor, Anadolu Universitesi, Eskisehir, pp.178-213, 2021

Dijital icerik Pazarlamasi Acisindan Video

APAYDIN C., GULMEZ E.

in: Dijital Icerik Pazarlamasi, Giilmez, Emrah, Editor, Anadolu Universitesi, Eskisehir, pp.72-110, 2021

Brand Purpose and Purpose-Driven Marketing: The New Digital

GULMEZ E.

in: Handbook of Research on IoT, Digital Transformation, and the Future of Global Marketing, El-Gohary Hatem,
Edwards David, Ben Mimoun Mohamed Slim, Editor, IGI Global, Hershey, pp.330-361, 2021

Diger Pazarlama iletisimi Unsur ve Uygulamalar:

AGLARGOZ F.,, GULMEZ E.

in: Pazarlama iletisimi, Oyman Mine, Erdogan Bayram Zafer, Editor, Anadolu Universitesi, Eskisehir, pp.206-242,
2020

Reklam Arastirmalarinda Web Analitik Kullanimi

GULMEZ E., AKARSU H.

in: fletisim Arastirmalarinda Farkh Bakis Acilary, Sener Giilcan, Yildiz Serdar, Editor, Detay Yaymcihik, Ankara,
pp.121-151, 2019

Advertising Adaptation: Beyond Standardization and Translation of Ads

GULMEZ E.

in: Breaking Down Language and Cultural Barriers Through Contemporary Global Marketing Strategies, Khosrow-
Pour, Mehdi, Editor, IGI Global, Hershey, pp.145-167, 2019

Afet Farkindalik Kampanyalarinda Durum Analizi

GULMEZ E., ATES S.

in: Acil Durum ve Afet Farkindalik Egitimi, Usta flker, Editor, Anadolu Universitesi, Eskisehir, pp.26-60, 2017
Reklam Kampanyasinin Etkinliginin Analizi

YAZICI M., GULMEZ E.

in: Reklam Kampanya analizi, Miijgan Yazici, Editor, Anadolu liniversitesi Basimevi, Eskisehir, pp.140-164, 2016
Reklam Kampanyasinin Etkinliginin Analizi

YAZICI M., GULMEZ E.



in: Reklam Kampanya Analizi, Yazic1 Miijgan, Cinar Naim, Editor, Anadolu Universitesi, Eskisehir, pp.139-165, 2016

XXIl. Efsane Reklamcilar ve Efsane Reklamlari
SENER G., GULMEZ E.
in: Reklam Diyor Ki 1, CALLI ICTEN DUYGU, SECIM MUSTAFA OZGUR, Editor, Literatiirk Academia, Konya, pp.211-
272,2016

XXII. Uygulama Planlar1
BALABAN SALI ], GULMEZ E.
in: Halkla Iliskiler Kampanya Analizi, Balaban Sali Jale, Editor, Anadolu Universitesi Yayinlary, Eskisehir, pp.126-147,
2016

XXIV. Tanikli Reklam: Reklamda "Bir Bilen"i Gostermek
GULMEZ E.
in: Reklam Diyor Ki 1, CALLI ICTEN DUYGU, SECIM MUSTAFA OZGUR, Editor, Literatiirk Academia, Konya, pp.119-
157,2016

XXV. Gorsel Kimlik
GULMEZ E.
in: Markalasma Yolunda KOBI lerde Marka Yapilandirma ve Yénetimi, Uztug Ferruh, Editor, ATSO, Antalya, pp.163-
176,2014

XXVI. Marka Adi Belirlenmesi
GULMEZ E.
in: Markalasma Yolunda KOBI lerde Marka Yapilandirma ve Yénetimi, Uztug Ferruh, Editor, ATSO, Antalya, pp.155-
162,2014

XXVII. Marka Vizyonu
GULMEZ E.
in: Markalasma Yolunda KOBI lerde Marka Yapilandirma ve Yénetimi, Uztug Ferruh, Editor, ATSO, Antalya, pp.89-
96,2014
XXVIII. Reklam

UZTUG F., GULMEZ E.
in: Pazarlama Iletisimi, Odabas1 Yavuz, Editor, Anadolu Universitesi, Eskisehir, pp.28-47, 2013

Papers Published in Refereed Scientific Meetings

I. 2024 Paris Olimpiyat Oyunlar’'nda Resmi Sponsor Markalarin Olimpiyat Temal: iceriklerinin
incelenmesi
GULMEZ E.
the 20th International Symposium of Communication in the Millenium, Eskisehir, Turkey, 06 November 2024
II. Amac Yénelimli Pazarlama Uygulamalari: Patagonia Ornegi
GULMEZ E.
5th Cultural Informatics, Communication &amp; Media Studies Conference, Kayseri, Turkey, 16 - 18 May 2022
[II. Bir Online Miuzik Platformu Olarak Spotify ve Spotify’da Yayinlanan Reklamlara Yonelik Tuketici
Tutumlari
GULMEZ E.
3rd Cultural Informatics, CommunicationMedia Studies Conference, Aydin, Turkey, 20 - 22 April 2020
IV. Netflix’in Tiirkiye'ye Ozgii Reklamlarinin Kiiresel Markalarin Yerel Reklam Stratejileri Baglaminda
Degerlendirilmesi
GULMEZ E.
International Symposium on Communication In The Digital Age, Mersin, Turkey, 18 - 19 October 2018
V. Classification and Evaluation of Different Adaptation Ad Formats: A Doctoral Research Paper
GULMEZ E.
8th Biennial Conference of the Academy of World Business, Marketing and Management Development, Atina,
Greece, 17 - 20 July 2018
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Dreaming of Neverland Past and Present of Advertising Creativity From the Perspectives of Turkish
Advertising Creatives

CALLI 1. D., SENER G., GULMEZ E.

13th Communication In the Millenium, Pennsylvania, United States Of America, 12 - 15 May 2015, pp.181-190
Publicity vs. Advertisement: The Comparison of Consumer Attitudes for Advertisements and
Publicities in Newspapers for Technological Products

GULMEZ E.

Global Business Conference, Dubrovnik, Croatia, 13 - 16 October 2010

Tiirkiye’de 4207 Sayili Sigara Yasag ile Ortaya Cikan Smirting Kavrami ve Bu Kavramin Tiirk iligki
Anlayisina Yansimasi

GULMEZ E., ODACIOGLU M. P.

Sessizsiniz- 6. Ulusal iletisim Ogrencileri Sempozyumu, Eskisehir, Turkey, 12 - 13 April 2010

Which is the Best Type to Persuade? Testimonial Types as a Persuasion Tactic

GULMEZ E.

European Business Conference, Prag, Czech Republic, 8 - 11 June 2009

Supported Projects

2024 - 2024 Yayla Pazarlama lletisimi Kampanya Tasarimi, Company
2014 - 2017 Kuresel Reklamcilikta Adaptasyon Turleri: Adaptasyon Reklam Uygulamalarina Yénelik Etki
Arastirmasi, Project Supported by Higher Education Institutions
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March 2018 GULMEZ E., Bizim Mahallenin Kedileri Belgesel Fotograf Sergisi
GULMEZE., "Bir Heves Son Nefesin Olmasin” Madde Bagmliigina Yénelik Duyarliligi Artirma
December 2017

Konulu Kamu Spotu Yarigmasi

Non Academic Experience

2008 - 2010 One Dergi, Reklam ve Mizah Bélimleri Editora,

2008 - 2008 Company, Markam Marketing Management and Communication Consultancy, Brand
Consultancy, Jr. Brand Consultant
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