Prof. FATMA ZEYNEP OZATA

Personal Information

Email: fzozata@anadolu.edu.tr
Web: https://avesis.anadolu.edu.tr /fzozata

International Researcher IDs

ScholarID: 46poj1kAAAA]

ORCID: 0000-0002-3338-0308

Publons / Web Of Science ResearcherID: R-1499-2019
ScopusID: 55991583000

Yoksis Researcher ID: 54314

Education

Doctorate, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (Dr), Turkey 2004 - 2009
Undergraduate, Hacettepe University, iktisadi Ve Idari Bilimler Fakiiltesi, isletme Béliimii, Turkey 1993 - 1997

Foreign Languages

English, B2 Upper Intermediate

Dissertations

Doctorate, Yiiksek teknoloji yeniligi olarak akilli telefonlarin geng tiiketiciler tarafindan benimsenmesinde etkili olan
faktorler, Anadolu University, SOSYAL BILIMLER ENSTITUSU, 2009

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Positions

Professor, Anadolu University, iktisadi Ve Idari Bilimler Fakiiltesi, Isletme Béliimii ({ibf), 2024 - Continues
Associate Professor, Anadolu University, Iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii (fibf), 2017 - 2023
Assistant Professor, Anadolu University, PORSUK MESLEK YUKSEKOKULU, 2012 - 2018

Lecturer PhD, Anadolu University, PORSUK MESLEK YUKSEKOKULU, 2009 - 2012

Lecturer, Anadolu University, PORSUK MESLEK YUKSEKOKULU, 2005 - 2009

Academic and Administrative Experience

Assistant Director of the Institute, Anadolu University, 2021 - 2022
Anadolu University, 2015 - 2015



Courses

Doctorate

Tiiketici Davranisi Teorisi, Doctorate, 2020 - 2021, 2019 - 2020

SEMINER, Doctorate, 2016 - 2017

Postgraduate

PAZARLAMA YONETIMI, Postgraduate, 2025 - 2026

DiJiTAL PAZARLAMA VE SOSYAL MEDYA, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022
Cor. Soci. Res. and Ethi. Iss., Postgraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020
PAZARLAMA YONETIMI, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022, 2020 - 2021
SEMINER, Postgraduate, 2016 - 2017

Undergraduate

Sosyal Medya ve Dijital Pazar., Undergraduate, 2020 - 2021

Pazarlama Yonetimi, Undergraduate, 2020 - 2021, 2019 - 2020

Sosyal Medya Uygulamalari, Undergraduate, 2017 - 2018, 2015 - 2016

PAZARLAMA ILKELERI, Undergraduate, 2016 - 2017, 2014 - 2015, 2013 - 2014, 2012 - 2013, 2011 - 2012
SATIS YONETIMI, Undergraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015

Supervised Theses

Ozata F. Z., Erol F., Algilanan sosyal ve essizlik degerlerinin tiiketicilerin ¢evreci iiriinleri satin alma niyetine etkisi:
Uriiniin kullanim ortaminin diizenleyici rolii, Doctorate, EAKSOY(Student), 2024

Ozata F. Z., A cluster analysis of medical tourists based on motivations: The case of Tiirkiye, Doctorate,
H.ANBAR(Student), 2024

Ozata F. Z., NFT'lerin benimsenmesi éniindeki engeller, Postgraduate, 0.SAHIN (Student), 2024

Ozata F. Z., Vekaleten karar verme siireci: Anneler iizerine durum ¢ahigmasi, Doctorate, S.KAPUSUZ (Student), 2023
Ozata F. Z., What makes the virtual goods valuable in the eyes of the consumers: A value theory perspective, Doctorate,
N.MKEDDER(Student), 2022

Ozata F. Z., Online miisteri yolculugu ve deneyimi baglaminda tiiketicilerin simiflandirilmasi, Postgraduate,
AFILIZ(Student), 2022

Ozata F. Z., Reklamcilikta femvertising uygulamalarmin tiiketici tutum ve satin alma niyetlerine etkisi, Postgraduate,
S.TANYOLU(Student), 2022

Ozata F. Z., Geng segmenlerin siyasal reklam kampanyalarina yonelik tutumlar:: 2019 Ukrayna Cumhurbagkanligi Segimi
tizerine karsilagtirmal bir ¢alisma, Postgraduate, RRUSTEMOV (Student), 2021

Ozata F. Z., Kusurlu iiriin krizlerinde kullanilan stratejilerin iiriine yénelik degerlendirme ve tekrar satin alma niyetine
etkisi: Iki kiiltiirde bir arastirma, Doctorate, F.EROL (Student), 2020

Ozata F. Z., Tiiketim kiiltiirii icinde kahvenin ve kahve diikkdnlarinin degisen anlam: 3. dalga kahve tiiketicileri iizerine
fenomenolojik bir arastirma, Postgraduate, G.SEKER(Student), 2020

Ozata F. Z., Bir bos zaman etkinligi olarak yelkenli yat¢ilik faaliyetine yénelik motivasyonlar, Postgraduate,
B.KARACA(Student), 2019

Ozata F. Z., Azerbaycanl genglerin hazir giyim markalarina karsi marka sadakatini etkileyen faktérler, Postgraduate,
B.RZAZADE(Student), 2019

Ozata F. Z., Yeni ¢agin parmak aktivistleri slaktivistler: Profil belirlemeye yénelik kesifsel bir arastirma, Postgraduate,
H.0ZBAS(Student), 2019

Ozata F. Z., Sosyal medya iceriklerinin marka takipgileri ile bag kurma iizerine etkisi: Markalarin Facebook génderileri
tizerine bir igerik analizi, Postgraduate, E.AKSOY(Student), 2018

Ozata F. Z., The consequences of consumer engagement in social networking sites, Postgraduate, A.LUJJA(Student), 2016



Articles Published in Other Journals

L

IL

11

IV.

VI

VIL

VIIL

IX.

XL

XIL

XIIL

Investigating the Underlying Processes of Consumers’ Product Evaluations and Repurchase
Intentions in Product-Harm Crises Across Different Countries

Erol F,, Ozata F. Z.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.16, no.2, pp.451-499, 2024 (Peer-Reviewed Journal)

Exploring virtual goods purchase intentions: an integrated SEM-NCA approach in online gaming
Mkedder N., Bakir M., Aldhabyani Y., Ozata F. Z.

CENTRAL EUROPEAN MANAGEMENT JOURNAL, vol.32, no.3, pp.368-391, 2024 (ESCI)

Tiiketici Davranisi Perspektifinden Vekidleten Verilen Kararlar Baglaminda Sosyal Kimlik Olusturma
Siireci: Anneler Uzerine Bir Durum Calismasi

Kapusuz S., Ozata F. Z.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.23, no.4, pp.1237-1272, 2023 (Peer-Reviewed Journal)

I will buy virtual goods if I like them: a hybrid PLS-SEM-artificial neural network (ANN) analytical
approach

Mkedder N., Ozata F. Z.

Journal of Marketing Analytics, vol.11, no.4, pp.1-29, 2023 (ESCI)

Femvertising Uygulamalarinin Tiiketici Tutum ve Davranis Niyetlerine Etkisi: Kendini Feminist
Tanimlamanin Diizenleyici Roli

Ozata F. Z., Erol F.,, Tanyolu S.

Marmara iletisim Dergisi, vol.2023, no.44, pp.1-30, 2023 (ESCI)

Kahvenin ve Kahve Diikkinlarinin Degisen Tiiketim Algisi: Ugiincii Dalga Kahve Tiiketicileri Uzerine
Fenomenolojik Bir Arasgtirma

Seker G., Ozata F. Z.

Journal of Tourism and Gastronomy Studies, vol.10, no.1, pp.193-224, 2022 (Peer-Reviewed Journal)

Kusurlu Uriin Krizi Ve Uriin Geri Cagirma Literatiirii Uzerine Kavramsal Bir inceleme

Erol F, Ozata F. Z.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.14, no.3, pp.512-550, 2021 (Peer-Reviewed Journal)

ASI KARARSIZLIGI VE ASI REDDi KONUSUNA SOSYAL PAZARLAMA BAKIS AGISINDAN COZUM
ONERILERI

Ozata F. Z., Kapusuz S.

Anadolu Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.20, no.1, pp.65-83, 2019 (Peer-Reviewed
Journal)

Tiiketici Diismanhginin Ulke imaji, Uriin Degerlendirme ve Yabanci Uriin Satin Alma Istegine Etkisi
Uzerine Bir Arastirma

Oztiirk S. A, Ozata F. Z., Erol F.

istanbul Gelisim Universitesi Sosyal Bilimler Dergisi, vol.6, no.1, 2019 (Peer-Reviewed Journal)

Turkish versus English? ingilizce Marka Adlarinin Tiiketici Tutumlar1 ve Satin Alma Niyeti Uzerine
Etkisi

Oztiirk S. A., Ozata F. Z., Aglargéz F.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.17, no.4, pp.137-150, 2017 (Peer-Reviewed Journal)

Erdogan, B. Zafer, F. Zeynep Ozata, Semra Dogan Hasan Alp $asmaz (2017) “Konum Tabanh Mobil
Swarm Uygulamasi Uzerinden Paylagim Motivasyonlarinin incelenmesi”,

Erdogan B. Z,, Ozata F. Z,, Dogan Cifci S., Sasmaz H. A.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.9, no.2, pp.379-400, 2017 (Peer-Reviewed Journal)

The Consequences of Consumer Engagement in Social Networking Sites

Lujja A, Ozata F. Z.

isletme ve Ekonomi Arastirmalar1 Dergisi, vol.8, no.2, pp.275-291, 2017 (Peer-Reviewed Journal)

Examining Digital Literacy Competences and Learning Habits of Open and Distance Learners
Ozdamar Keskin N., Ozata F. Z.,, Banar K, Royle K.

CONTEMPORARY EDUCATIONAL TECHNOLOGY, vol.6, no.1, pp.74-93, 2015 (ESCI)



XIV. Miiptelalardan Mesafelilere Sosyal Ag Sitesi Kullanicis1 Gengler Kullanma Motivasyonlari ve
Davraniglari A¢isindan Profilleri
Ozata F. Z., Kiliger T., Aglarg6z F.
Anadolu Universitesi Sosyal Bilimler Dergisi, vol.14, no.3, pp.19-38, 2014 (Peer-Reviewed Journal)
XV. STUDENTS' PREFERENCES AND OPINIONS ON DESIGN OF A MOBILE MARKETING EDUCATION
APPLICATION
OZATA F. Z., Ozdamar Keskin N.
TURKISH ONLINE JOURNAL OF DISTANCE EDUCATION, vol.15, no.1, pp.189-205, 2014 (ESCI)
XVI. Determinants of User Acceptance of Digital Libraries
Ozata F. Z,, Kurulgan M.
TURKISH LIBRARIANSHIP, vol.27, no.4, pp.585-600, 2013 (ESCI)
XVIL.  Elektronik Kiitiiphane Hizmetlerinin Ogretim Elemanlar1 Tarafindan Benimsenmesinde Etkili Olan
Faktorler: Anadolu Universitesi Ogretim Elemanlar:1 Uzerinde Bir Arastirma
Kurulgan M., Ozata F. Z.
INFORMATION WORLD, vol.11, no.2, pp.243-262, 2010 (Peer-Reviewed Journal)
Books
I. Pazarlama ve Degisim
OZATAF.Z.
in: Pazarlamaya Giris, SEVGI AYSE OZTURK, FEYZA AGLARGOZ, Editor, ANADOLU UNIVERSITESI, Eskisehir, pp.87-
106, 2020
II. Dijital Cagda Pazarlama Iletisimi
OZATAF.Z.
in: Pazarlama {letisimi, Mine Oyman, Bayram Zafer Erdogan, Editor, ANADOLU UNiVERSITESI, Eskigehir, pp.167-
193,2020
III. Ethics in Accounting and Finance
ONCE S., 0ZATA F. Z., AGLARGOZ 0., UCKAN HEKIMLER B., CANKIR B, TILTAY M. A, SENER i, POLATOGLU V., EROL
F.
in: Business Ethics, 0ZATA Fatma Zeynep, Editor, Anadolu University, Eskisehir, pp.190-215, 2020
IV. Introduction to Business Ethics
EROL F., OZATAF. Z.
in: Business Ethics, FATMA ZEYNEP OZATA, Editor, ANADOLU UNIVERSITESI, Eskisehir, pp.3-25, 2020
V. Segmentation, Targeting and Positioning
OZATAF.Z.
in: Principles of Marketing, Sevgi Ayse Oztiirk, Editor, ANADOLU UNIVERSITESI, Eskisehir, pp.161-179, 2018
VL. Deneyimsel Ogrenme ve Pazarlama Egitimindeki Ornekleri
OZATAF. Z., AKGUL D.
in: Tiirkiye de Pazarlama Biliminin Akademik Tarihi, Muazzez Babacan, Editor, Beta Yaynevi, Istanbul, pp.212-230,
2016
VII. Etkilesimli Gastronomi
OZATAF.Z.
in: Gastronomi ve Medya, Hakan Yilmaz, Editor, Anadolu Universitesi, Agikégretim Fakiiltesi Yayilari, pp.152-185,
2016
VIII. Pazarlama Egitiminde Se¢ilmis Yontemler
OZATAF. Z.,, AKGUL D.
in: Tiirkiyede Pazarlama Biliminin Akademik Tarihi, Muazzez Babacan, Editor, Beta Yaymevi, Istanbul, pp.198-212,
2016
IX. Dijital Cag ve Tiiketici Davranisina Etkileri

OZATAF.Z.



XL

XIL

XIIL.

in: Tiiketici Davranislari, Emre Ozan Akséz, Editor, Anadolu Universitesi, Agikégretim Fakiiltesi Yaynlari, pp.170-
197, 2016

Dijital Medyada Gastronomi: internet

OZATAF.Z.

in: Gastronomi ve Medya, Hakan Yilmaz, Editor, Anadolu Universitesi, Acikdgretim Fakiiltesi Yaymlari, pp.124-151,
2016

Diger Pazarlama fletisimi Araglari: Sponsorluk, Dogrudan Pazarlama ve Dijital Pazarlama
OZATAF.Z.

in: Pazarlama llkeler ve Yénetim, Prof. Dr. B.Zafer Erdogan, Editor, EKIN YAYINLARI, pp.515-555, 2014

Sosyal Medya Platformlari:

OZATAF.Z.

in: Dijital {letisim ve Yeni Medya, Oztiirk Mesude Canan, Editor, Anadolu Universitesi Agikégretim Fakiiltesi Yayiny,
pp.76-98, 2013

Teknolojik Uriinlerde Tiiketici Davranisi

OZATAF.Z.

in: Teknoloji Perakendeciligi, Elif Eroglu, Editor, Anadolu Universtesi Acikogretim Fakiiltesi Yayinlary, pp.48-71,
2013

Papers Presented at Peer-Reviewed Scientific Conferences

L

IL.

11

Iv.

VL

VIL

VIIL

The Effects of Response Strategies Used in Product-Harm Crisis on the Evaluation of the Product and
Re-purchase Intention in Different Cultures: An Abstract

Ozata F. Z., Erol F.

2021 AMS Virtual Annual Conference and World Marketing Congress, 1 - 04 June 2021, pp.51-52, (Summary Text)
TURKIYE'DE OTOMOTIV SEKTORUNDE YASANAN KUSURLU URUN KRIZLERi VE URUN GERI
CAGIRMALARI UZERINE BiR iINCELEME

EROL F., OZATAF. Z.

ZEUGMA 1. ULUSLARARASI MULTI DiSIPLINER CALISMALAR KONGRESI, Gaziantep, Turkey, 13 - 16 September
2018, pp-30-31, (Summary Text)

Determining the Engagement Motivations behind Slacktivism

Ozbas H., OZATAF. Z.

32nd Conference of the International-Business-Information-Management-Association (IBIMA), Sevilla, Spain, 15 -
16 November 2018, pp.4347, (Full Text)

Konum Tabanli Mobil Swarm Uygulamasi Uzerinden Paylasim Motivasyonlarinin incelenmesi
ERDOGAN B. Z., 0ZATA F. Z., DOGAN CIFCI S, SASMAZ H. A.

22. PAZARLAMA KONGRESI, Trabzon, Turkey, 28 - 30 September 2017, (Full Text)

Click Activists of the New Era, Slacktivists: An Exploratory Research to Define Slacktivist Typologies
Ozbas H., OZATAF. Z.

30th International Business-Information-Management-Association Conference, Madrid, Spain, 8 - 09 November
2017, pp-2817, (Full Text)

The Antecedents and Consequences of Consumer Engagement in Social Networking Sites

OZATAF. Z,, Lujja A.

30th International Business-Information-Management-Association Conference, Madrid, Spain, 8 - 09 November
2017, pp-2534-2535, (Full Text)

The Development and Evaluation of an M Learning Platform for Marketing Courses Marketing Genius
OZATA F. Z., 0CZDAMAR KESKIN N., BANAR K.

Proceedings of Annual Spain Business Research Conference, BARSELONA, Spain, 26 - 27 May 2016, (Summary
Text)

How Foreign Branding Affect Brand Personality and Purchase Intention?

OZTURK S. A, OZATA F. Z,, AGLARGOZ F.



IX.

XL

XIL

XIIL

XIV.

XV.

XVIL

XVIIL

XIX.

International Institute of Social and Economic Sciences (IISES 2015), Viyana, Austria, 21 - 24 June 2015, pp.283-
299, (Full Text)

Determinants of user satisfaction with mobile applications Case of Facebook as a mobile App
OZATAF.Z,ER1L

IISES, Business & Management Conference, Vienna, 21 - 24 June 2015, pp.262, (Full Text)

How foreign branding effect brand personality and purchase intention

OZTURK S. A., OZATA F. Z., AGLARGOZ F.

IISES, Business & Management Conference, Vienna, 21 - 24 June 2015, pp.283, (Full Text)

Ortak Tiiketememek: Paylasma Davranisin1 EngelleyenFaktorlerin Belirlenmesi Uzerine Bir Arastirma
OZATAF.Z,ER i, OZTURK S. A, AGLARGOZ F.

20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 10 - 13 June 2015, vol.2, pp.625-626, (Summary Text)

Use of a Team Based Experiential Learning Project to Enhance Student Engagement Learning and
Teamwork Skills in Marketing Education

OZATAF.Z.

V. European Conference on Social and Behavioral Sciences St Petersburg, Rusya, 11 - 14 September 2014,
(Summary Text)

Acik ve Uzaktan Ogrenim Géren Yiiksekégretim Ogrencilerinin Dijital Ortamlar1 Kullanma Becerileri
Anadolu Universitesi Ornegi

OZDAMAR N., BANAR K., 0ZER CANARSLAN N., 0ZATAF. Z.

Akademik Bilisim 2013, Turkey, 23 - 25 January 2013, (Summary Text)

Students Opinions and Preferences on the Design of a Mobile Learning Application on Marketing
Education

OZATAF. Z., 0ZDAMAR KESKIN N.

8th International Academic Conference (IISES), Naples Italy, 16 - 19 September 2013, pp.322-335, (Full Text)
Uses and gratifications theory as a way of understanding college students use of social media
AGLARGOZ F., 0ZATAF. Z.

Uses and gratifications theory as a way of understanding college students’ use of social media, Napoli, Italy, 16
September 2012 - 19 September 2013, pp.2, (Summary Text)

Elektronik Kiitiiphane Hizmetlerinin Ogretim Elemanlar: Tarafindan Benimsenmesinde Etkili Olan
Faktorler Anadolu Universitesi Ogretim Elemanlar:1 Uzerinde Bir Arastirma Factors That Effect
Instructors Adoption of Electronic Library Services A Study of Academics in Anadolu University
KURULGAN M., OZATAF. Z.

2. Uluslararasi Degisen Diinyada Bilgi Yonetimi Sempozyumu: Bilgi Yonetiminde Teknolojik Yakinsama ve Sosyal
Aglar 22-24 Eylil 2010, Ankara, Ankara, Turkey, 22 - 24 September 2010, pp.164-174, (Full Text)

Elektronik Kiitiiphane Hizmetlerinin Ogretim Elemanlar: Tarafindan Benimsenmesinde Etkili Olan
Faktorler Anadolu Universitesi Ogretim Elemanlar: Uzerinde Bir Aragtirma

KURULGAN M., O0ZATAF. Z.

Bilgi Yonetiminde Teknolojik Yakinsama ve Sosyal Aglar 2. Uluslararasi Degisen Diinyada Bilgi Yonetimi
Sempozyumu, 22 - 24 September 2010, (Full Text)

Anadolu Universitesi Ogretim Elemanlarinin Elektronik Kiitiiphane Hizmetlerine Yénelik inanglar:
KURULGAN M., OZATAF. Z.

UNAK Ikibin10: Bilgi Yonetimi 2.0: Sosyal Aglarda Bilgi Hizmetleri (07-09 Ekim 2010), Samsun, Turkey, 7 October -
09 September 2010, (Full Text)

CONFUSION AND/OR EMPOWERMENT: THE IMPACT OF ONLINE PRODUCT REVIEWS AND
RECOMMENDATIONS ON CONSUMER DECISION MAKING

OZATAF.Z.

2nd Annual EuroMed Conference of the EuroMed-Academy-of-Business, Salerno, Italy, 26 - 28 October 2009,
pp-2044-2045, (Full Text)



Funded Projects

Ozata F. Z., Project Supported by Higher Education Institutions, Kusurlu Uriin Krizlerinde Kullanilan Stratejilerin Markaya
Yonelik Algilara Etkisi, 2019 - 2021

OZATA F. Z., Project Supported by Higher Education Institutions, Yeni Gagin Parmak Aktivistleri Slaktivistler: Profil
Belirlemeye Yonelik Kesifsel Bir Arastirma, 2017 - 2019

OZATAF. Z., Project Supported by Higher Education Institutions, Deneyimsel Ogrenmenin Pazarlama Egitimi nde
Kullanimi Uzerine Kesifsel Bir Arastirma, 2016 - 2017

OZATA F. Z., CEKEROL K., Cagr1 Merkezi Operatorliigii Modiillerinin Gelistirilmesi, 2014 - 2015

OZDAMAR N., OZATA F. Z., Project Supported by Higher Education Institutions, Yiiksekégretim Ogrencileri Tarafindan

Mobil Ogrenmenin Benimsenmesini Etkileyen Faktérlerin incelenmesi, 2013 - 2015

Activities in Scientific Journals

Anadolu Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, Assistant Editor/Section Editor, 2022 - Continues
Pazarlama ve Pazarlama Arastirmalari Dergisi, Assistant Editor/Section Editor, 2019 - Continues
Anadolu Universitesi Sosyal Bilimler Dergisi, Assistant Editor/Section Editor, 2021 - 2022

Memberships and Roles in Scientific Organizations

Pazarlama ve Pazarlama Arastirmalari Dernegi, Member, 2009 - Continues, Turkey
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