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Education Information

Doctorate, University of Sheffield, England 1995 - 2000

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, Resources, Co-operation and Strategy: The Case of Small and Medium-Sized Turkish Textiles Firms, University
of Sheffield, 2000

Academic Titles / Tasks

Associate Professor, Anadolu University, IKTISADI VE IDARI BILIMLER FAKULTES], isletme Béliimii, 1992 - Continues
Professor, Anadolu University, IKTISADI VE IDARI BILIMLER FAKULTESI, isletme Béliimii, 2016 - 2018

Courses

URUN VE MARKA YONETIMI, Postgraduate, 2015 - 2016, 2014 - 2015, 2013 - 2014, 2012 - 2013, 2011 - 2012, 2010 -
2011,2009 - 2010,2008 - 2009, 2007 - 2008, 2006 - 2007, 2005 - 2006, 2004 - 2005, 2003 - 2004, 2002 - 2003
MARKA YONETIMI, Doctorate, 2015 - 2016

MARKA YONETIMI, Undergraduate, 2014 - 2015

STRATEJIK PAZARLAMA KARARLARI, Doctorate, 2014 - 2015

CONSUMER BEHAVIOUR, Undergraduate, 2014 - 2015, 2013 - 2014, 2012 - 2013, 2011 - 2012, 2010 - 2011, 2009 -
2010,2008 - 2009, 2007 - 2008, 2006 - 2007, 2005 - 2006, 2004 - 2005, 2003 - 2004, 2002 - 2003

Strateji Pazarlama Kararlary, Doctorate, 2013 - 2014, 2011 - 2012, 2009 - 2010

Markla Yonetimi, Undergraduate, 2013 - 2014, 2012 - 2013, 2011 - 2012,2010 - 2011, 2009 - 2010, 2008 - 2009, 2007 -
2008

TUKETICI DAVRANISI, Undergraduate, 2013 - 2014, 2012 - 2013,2011 - 2012, 2010 - 2011, 2009 - 2010, 2008 - 2009,
2007 - 2008, 2006 - 2007, 2005 - 2006, 2004 - 2005, 2003 - 2004, 2002 - 2003, 2001 - 2002
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Consumer Excuse Mechanisms, Neutralization Techniques in Stolen Goods Markets

Mancheri S. M., BARIS G.

DEVIANT BEHAVIOR, 2024 (SSCI)

Are Perceptions of Organizational Justice Universal? An Exploration of Measurement Invariance
Across Thirteen Cultures

Fischer R, Ferreira M. C, Jiang D., Cheng B., Achoui M. M., Wong C. C,, BARIS G., Mendoza S., van Meurs N., Achmadi
D, etal

SOCIAL JUSTICE RESEARCH, vol.24, no.4, pp.297-313, 2011 (SSCI)

Articles Published in Other Journals

L

IL

1L

V.

VL

VIL

VIIL

IX.
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Flow Experience and Consumer Willingness to Pay in Online Mass Customization Processes
Ozer Canarslan N., Baris G.

INTERNATIONAL JOURNAL OF ONLINE MARKETING, vol.12, no.1, 2022 (ESCI)

Tiiketicinin Karar Verme Siireci ve Stratejik Oneriler

BARIS G.

Brandmap, no.15, pp.32-34, 2018 (Non Peer-Reviewed Journal)

Gladyatér Oyunlar:: Antik Cagda Pazarlama ve Rekabetin izleri

BARIS G.

ARKHE Arkeoloji, Gezi, Kiiltiir ve Sanat Dergisi, vol.1, no.1, pp.79-87, 2018 (Non Peer-Reviewed Journal)
Yeter Hanim az alir, comert bey masay1 donatir m1?

BARIS G.

Brandmap, no.16, pp.36-39, 2017 (Non Peer-Reviewed Journal)

Giines Gozliikleri ile flgili Afilli Diigiinceler

BARIS G.

Brandmap, no.14, pp.32-35, 2017 (Non Peer-Reviewed Journal)

Bayim Miiessesemizde Sakalari Miisteriler Yapar

BARIS G.

Brandmap, no.13, pp.60-63, 2017 (Non Peer-Reviewed Journal)

Sahi Ka¢ Yasindasin? Tiiketim Baglaminda Yas ve Yaslanma

BARIS G.

Brandmap, no.12, pp.38-41, 2017 (Non Peer-Reviewed Journal)

Bazen Oyle Mest Oursun ki Nefes Almay1 Unutursun

BARIS G.

Brandmap, vol.1, no.1, pp.72-74, 2015 (Non Peer-Reviewed Journal)

Yénetici Fotograflar1 Kurumsal imajin Kiymeti Bilinmeyen Pargasi

BARIS G.

Brandmap, vol.1, no.2, 2015 (Non Peer-Reviewed Journal)

Organizational practices across cultures: An exploration in six cultural contexts

Fischer R, Ferreira M. C, Leal Assmar E. M,, BARIS G., Berberoglu G., DALYAN F., Wong C. C,, Hassan A, Hanke K,
Boer D.

INTERNATIONAL JOURNAL OF CROSS CULTURAL MANAGEMENT, vol.14, no.1, pp.105-125, 2014 (ESCI)
ERKEKLER VE KISISEL BAKIM: TURK ERKEKLERININ KOZMETIK URUNLERI TUKETME
EGILIMLERIYLE iLiSKiLi DEGISKENLER

Baris G., Balkis P.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.6, no.12, pp.91-116, 2013 (Peer-Reviewed Journal)
Miisteri Sikayetleri ve Coziilmeyen Sikayetlerin Finansal Sonuglari

Baris G.

Verimlilik Dergisi, no.3, pp.71-90, 2007 (Peer-Reviewed Journal)



Books & Book Chapters
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Perakendecilik, Toptancilik ve Lojistik Yonetimi

ULAS D., BARIS G., 0ZHAN DEDEOGLU A., ERSOY N. F., ALTINBASAK F. i, NURTANIS$ VELIOGLU M., GULSOY T.Y,,
YANAR M, KIRGIZ A. C., ENGINKAYA E. E,, et al.

in: Pazarlama Yénetimi, Ibrahim Kircova, Editor, Beta, New Jersey, pp.217-243, 2018

Accounting/Finance Information Systems

KAGNICIOGLU C. H,, LEZKi S, DORAK 0., ARSLAN A, ADAR N.,, CENGIZ A. A, BARIS G., KARAGUL A. A, KAPANOGLU
M.

in: Business Information Systems, Durucasu, Hasan, Editor, Anadolu Universitesi Yaynevi, Eskisehir, pp.149-180,
2017

Uriin Yonetimi

BARIS G.

in: Pazarlama Yonetimi, Bayram Zafer Erdogan Elif Eroglu, Editor, Anadolu Universitesi, Eskisehir, pp.98-121, 2017
Sikayet Yonetimi Rehberi Strateji ve Uygulama Araglari

BARIS G.

Mediacat, istanbul, 2015

Kusursuz Miisteri Memnuniyeti I¢cin Sikayet Yonetimi

BARIS G.

Mediacat, Kapital Medya, istanbul, 2015

Tiiketici Davranisi

Odabas1 Y., BARIS G.

Mediacat, 2015

Tiiketici Davranigi Kavrami ve Ozellikleri

EROGLU E.,, NURTANIS VELIOGLU M., BARIS G., TOKAY ARGAN M.

in: Tiiketici Davranislari, Odabasi Yavuz, Editor, Anadolu Universitesi, pp.2-23, 2013

Refereed Congress / Symposium Publications in Proceedings
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Proje Olarak Beden: Siirdiiriilebilir Bakim ve Giizelligin Pazarlanmasi

BARIS G.

6. Uluslararasi Kozmetik Kongresi, Antalya, Turkey, 02 December 2022

Sustainable Consumption: Food Waste Practices

Uz N. N, Baris G.

EconWorld / The Seventh International Conference in Economics, Lisbon, Portugal, 23 - 25 January 2018
Gladyatdor Oyunlari: Tarihin Sayfalarindan Rekabet Sanatina

BARIS G.

Anadolu Universitesi- Arkeoloji-Sanat Tarihi Arastrma ve Uygulama Merkezi Astam, VI Kazi ve Aragtirmalar
Sempozyumu, Eskisehir, Turkey, 13 - 14 April 2017

Sehirlerin Markalasma Siirecinde Marka imaji1 Algilarina Yoénelik Bir Arastirma: Sandiklh ilgesi Ornegi
BARIS G., 0ZER CANARSLAN N.

Marka Kent Sandikli Sempozyumu, Turkey, 15 - 18 October 2014, pp.84-100

Sehirlerin Markalasma Siirecinde Marka imaji1 Algilamalarina Yonelik Bir Arastirma Sandikh flgesi
Ornegi

Ozer Canarslan N., Baris G.

Marka Kent Sandikli Sempozyumu, Afyonkarahisar, Turkey, 15 - 17 October 2014

Getting Even in The Consuming Context: Intention and Action.

Baris G.

Consumer Satisfaction and Dissatisfaction and Complaining Behaviour Conferance, Nevada, United States Of
America, 23 - 27 June 2008, pp.35-41



VII. Applications of Correspondence Analysis in Marketing Research
BARIS G, ERF.

CARME, Rotterdam, Netherlands, 25 - 27 June 2007

VIII. Co-Operation Among Medical Doctors and the Effect of Co-operation on Performance
BARIS G., ERF.

Inaugural Euroconference of the Eastern Mediterranean Region The International Biometric Society, Atina, Greece,
7 - 10 January 2001

Supported Projects

BARIS G., BASAR M., TUBITAK Project, Anadolu Universitesi Girisimcilikle Giigleniyor, 2013 - Continues
BARIS G., TUBITAK Project, Tiibitak 1512 Programi ve is Rehberi, 2012 - 2012
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