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Education Information

Doctorate, Anadolu University, SOSYAL BILIMLER ENSTITUSU, isletme (Dr), Turkey 1990 - 1996
Postgraduate, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (YI) (Tezli), Turkey 1987 - 1990
Undergraduate, Anadolu University, IKTISADI VE IDARI BILIMLER FAKULTESI, Turkey 1982 - 1986

Foreign Languages

English, B2 Upper Intermediate

Dissertations

Doctorate, Uluslararasi pazarlamada standardizasyon stratejisi: yabanci sermayeli isletmelere yonelik bir aragtirma,
Anadolu University, SOSYAL BILIMLER ENSTITUSU, isletme (Dr), 1996

Postgraduate, Sonmez Holding tekstil isletmelerinde uluslararasi pazarlama faaliyetleri, Anadolu University, SOSYAL
BILIMLER ENSTITUSU, Pazarlama (YI) (Tezli), 1989

Research Areas

Social Sciences and Humanities

Academic Titles / Tasks

Professor, Anadolu University, ISLETME FAKULTESI, 2015 - Continues
Associate Professor, Anadolu University, ILETISIM BILIMLERI FAKULTESI, HALKLA iLISKILER VE REKLAMCILIK
BOLUMU, 2006 - Continues

Academic and Administrative Experience

Anadolu University, 2021 - Continues



Anadolu University, 2009 - 2011

Courses

Kurumsal Sosyal Sorumluluk ve Etik, Postgraduate, 2020 - 2021
PAZARLAMA ILETiSIMINDE YENI EGILIMLER, Doctorate, 2020 - 2021
Global Pazarlama iletisimi, Postgraduate, 2020 - 2021

Pazarlamanin Sosyal Sorumluluk ve Etik Boyutu, Postgraduate, 2019 - 2020
Pazarlama iletisimi Yénetimi, Postgraduate, 2019 - 2020

Pazarlama Yonetimi, Postgraduate, 2019 - 2020

Stratejik Kiiresel Pazarlama, Postgraduate, 2013 - 2014

Reklam Kampanyasi Tasarimi, Undergraduate, 2013 - 2014, 2012 - 2013
PAZARLAMA ILETiSIMI YONETIMI, Postgraduate, 2013 - 2014, 2012 - 2013
PAZARLAMA YONETIMINE GIRIS, Undergraduate, 2013 - 2014, 2012 - 2013
PAZARLAMA ILETiSIMI, Undergraduate, 2013 - 2014, 2012 - 2013

Advising Theses

MINE 0., Konaklama isletmelerinde dogrudan pazarlama araci olarak internetin kullanilma ve Loryma Resort otelinde bir
uygulama, Postgraduate, R.YILMAZ(Student), 2001

Published journal articles indexed by SCI, SSCI, and AHCI

I. Extending the technology acceptance model to explain how perceived augmented reality affects
consumers' perceptions
OYMAN M., BAL D., OZER S.
COMPUTERS IN HUMAN BEHAVIOR, vol.128, 2022 (SSCI)

II. Consumer ethics: A cross-cultural study of the ethical beliefs of Turkish and American consumers
Rawwas M., Swaidan Z., Oyman M.
JOURNAL OF BUSINESS ETHICS, vol.57, no.2, pp.183-195, 2005 (SSCI)

Articles Published in Other Journals

I. Global Tuketici Kiltirinin Bir Boyutu Olarak Kozmopolitlik ve Tiketicilerin Kozmopolit Profilleri

Uzerine Bir Arastirma
OYMAN M, UGURHAN Y. Z. C., ONBES B.
IZMIR JOURNAL OF ECONOMICS, vol.37, no.2, pp.269-295, 2022 (Peer-Reviewed Journal)

II. Taraftarlarda Sosyal Kimligin Sosyal Medya Davranislarina ve Sosyal Medya Kullanim
Motivasyonlarina Etkisi
OYMAN M., Bagbozkurt N.
Nigde Universitesi Beden Egitimi ve Spor Bilimleri Dergisi, vol.15, no.1, pp.125-140, 2021 (Peer-Reviewed Journal)

III. The surprise effect of ambient ad on the path leading to purchase: Testing the role of attitude
toward the brand
OZER S., OYMAN M., UGURHAN Y. Z. C.
Journal of Marketing Communications, vol.26, no.6, pp.615-635, 2020 (Scopus)

IV. Sosyal Medya Etkileyicileri Olarak Vloggerlar: Z Kusag1 Uzerinde Para-Sosyal iliski, Satin Alma Niyeti
Olusturma ve Youtube Davranislar1 Agisindan Vleggerlarin incelenmesi
OYMAN M,, AKINCI S.



Akdeniz Universitesi iletisim Fakiiltesi Dergisi, no.32, pp.441-464, 2019 (Peer-Reviewed Journal)
V. Bir gerilla pazarlama uygulamasi olarak ambient reklamcilik (ortam reklamcilig:): Basili dergi
reklami ile ambient reklamin etkililik agisindan karsilagtirilmasi
OYMAN M., OZER S.
Anadolu Universitesi Sosyal Bilimler Dergisi, vol.18, no.4, pp.173-192, 2018 (Peer-Reviewed Journal)
VI. Oyun ya da Reklam Geng Oyuncular Eglence igerikli Oyun Reklamlari Nasil Algiliyor
BOZKURT Y., OYMAN M.
Akademik Bakig, no.58, pp.519-538, 2016 (Peer-Reviewed Journal)
VI. Communication strategies based on golf tourists travel motivation and information sources: Case of
Belek
OYMAN M,, YILMAZ H.
Selcuk iletisim, vol.7, no.4, pp.94-107, 2013 (Peer-Reviewed Journal)
VIII. Golf Turistlerinin Seyahat Giidiilerine ve BilgiKaynaklarina Dayal iletisim Stratejileri Belek
Uygulamasi
OYMAN M,, YILMAZ H.
Selguk Universitesi iletisim Fakiiltesi Akademik Dergisi, vol.7, no.4, pp.94-107, 2013 (Peer-Reviewed Journal)
IX. Spor Merkezlerinde Tiiketici Tatmini ve Sadakat
KATIRCI H,, OYMAN M.
Nigde Universitesi Beden Egitimi ve Spor Bilimleri Dergisi, vol.5, no.2, pp.90-100, 2011 (Peer-Reviewed Journal)
X. Skepticisim toward health claims in food labeling A Turkish Case
OYMAN M., KUTLU 0., YILMAZ H.
The International Journal of the Humaties, vol.8, no.8, pp.33-44, 2010 (Peer-Reviewed Journal)
XI. Motivations for visiting heritage sites: The case of Eskisehir
OYMAN M,, YILMAZ H., KUTLU 0.
International Journal of the Humanities, vol.8, no.9, pp.131-143, 2010 (Scopus)
XII. Skepticism toward health claims in food labeling: A turkish case
OYMAN M., KUTLU 0., YILMAZ H.
International Journal of the Humanities, vol.8, no.8, pp.33-44, 2010 (Scopus)
XIII. Reflections Integrated Marketing Communications in Turkey: A Study Towards the Advertising and
Public Relations Agencies
OYMAN M., INAM O.
Anadolu Universitesi Sosyal Bilimler Dergisi, vol.7, no.1, pp.53-78, 2007 (Peer-Reviewed Journal)
XIV. CONSUMER ETHICS: A RESEARCH BASED ON INTERNATIONAL COMPARISONS AND DEMOGRAPHIC
FACTORS
OYMAN M.
Eskisehir Osmangazi Universitesi Sosyal Bilimler Dergisi, vol.5, no.2, pp.77-90, 2004 (Peer-Reviewed Journal)
XV. Consumers' Attitudes Toward Sales Promotion and Perceived Benefits
OYMAN M.
Anadolu Universitesi Sosyal Bilimler Dergisi, vol.4, no.1, pp.55-75, 2004 (Peer-Reviewed Journal)

Books & Book Chapters

I. Pandemi Déneminde Degisen Tiiketici Davraniglarinin Anlasilmasi Uzerine Kavramsal Bir

Degerlendirme
OYMAN M., OZER S.
in: Pandemi Déneminde Reklam, Medya ve Tiiketici, Ergiiven Sinan, Yildiz Serdar, Editor, Detay Yayincilik, pp.51-72,
2021

II. Pandemi Doneminde Degisen Tiiketici Davranislar: ve Yeni Normalde trendler
OYMAN M., OZER S.
in: Pandemi Déneminde Reklam, Medya ve Tiiketici, Ergiiven Sinan, Yildiz Serdar, Editor, Detay Yayincilik, pp.1-25,



IIL

Iv.

2021

Dijital Cagin Reklam Araci: Markali Mobil Uygulamalar

BAL D., OYMAN M.

in: Reklamciliktan Siyasal iletisime Disiplinler Arasi GCalismalar, Omer Kutlu, Editor, Detay, Ankara, pp.121-148,
2020

Pazarlama fletisimi Yénetimi

Odabas1 Y., OYMAN M.

Kapital Medya A.S. MediaCat Yayinlari, 2002

Refereed Congress / Symposium Publications in Proceedings

L

IL

IIL

Iv.

VL

ideal ve Gergek Benlik Sunumlu Reklamlara Yoénelik Bir Tutum Arastirmasi

OYMAN M., AKINCI S.

18th Communication in the Millenium International Symposium, Erzurum, Turkey, 26 - 27 October 2021, pp.127-
137

BIRLIKTE YARATILAN DENEYIM OLGEGINE ILISKIN GEGERLILIK VE GUVENILIRLIK CALISMASI
OYMAN M., ATIK E.

6. Uluslararasi Tirk Dinyasi Turizm Sempozyumu 2020, Denizli, Turkey, 09 April 2020

The Impact of Affective Experiential State on Online Repurchase Intention A Case from Turkey
Lisbon Portugal LCBR European Marketing Conference

OYMAN M, ER 1.

LCBR European Marketing Conference, 27 - 28 June 2016

Skepticisim toward health claims in advertisement a Turkish case

OYMAN M., KUTLU 0., YILMAZ H.

Sixteenth World Business Congress, 4 - 08 July 2007

Skepticism Toward Health Claims in Adevertisement: A Turkis Case

OYMAN M,, YILMAZ H., KUTLU 0.

16th World Business Congress 2007, 01 January 2007

Skepticism Toward Health Claims In Advertisements: A Turkish Case

OYMAN M., KUTLU 0., YILMAZ H.

16th World Business Congress, Maastricht, Netherlands, 4 - 08 July 2007, vol.16, pp.168-175

Artistic Activity

OYMAN M., PZL106U BUTUNLESIK PAZARLAMA ILETISIMi Canh Ders Anlatimi, May 2017
OYMAN M., PZL106U BUTUNLESIK PAZARLAMA ILETISIMi 10 Hafta Canh Ders Anlatimi, March 2017
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