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Education Information

Doctorate, Ankara University, lletisim Fakiiltesi, Halkla liskiler Ve Tanitim Béliimii, Turkey 1996 - 2002

Postgraduate, Anadolu University, ILETISIM BILIMLERI FAKULTESI, Egitim iletisimi Ve Planlamas1 B6liimii, Turkey 1993 -
1995

Undergraduate, Ankara University, iletisim Fakiiltesi, Radyo, Televizyon Ve Sinema Béliimii, Turkey 1983 - 1987

Dissertations

Doctorate, Gelismekte olan tilkelerde tiiketim kiiltiiriiniin olusmasinda ulus 6tesi sirketlerin pazarlama iletigimi
calismalarinin rolii iizerine bir 6rnek ¢alisma, Ankara University, iletisim Fakiiltesi, Halkla iligkiler Ve Tantim Béliimii,
2002

Postgraduate, Bilgisayar destekli dil 6gretiminde yazihm degerlendirme, Anadolu University, ILETISIM BILIMLERI
FAKULTESI, Egitim iletisimi Ve Planlamasi Béliimii, 1995

Academic Titles / Tasks

Professor, Anadolu University, ILETISIM BILIMLERI FAKULTESI, HALKLA ILISKILER VE REKLAMCILIK BOLUMU, 2018 -
Continues

Courses

Dijital Halkla iliskiler, Undergraduate, 2020 - 2021

Uluslararasi Reklamcilik ve Halkla iligkiler, Undergraduate, 2020 - 2021, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2014 -
2015,2013 - 2014, 2012 -2013,2011 -2012,2010 - 2011, 2009 - 2010, 2008 - 2009

Dijital fletisim Stratejileri, Doctorate, 2020 - 2021, 2019 - 2020, 2015 - 2016, 2014 - 2015

Donem Projesi, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013 -
2014,2012 - 2013

Kiiresel Halkla fligkiler Stratejileri, Doctorate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017
Sosyal Medya ve Kurumsal iletisim, Postgraduate, 2020 - 2021, 2019 - 2020, 2017 - 2018, 2016 - 2017, 2015 - 2016,
2014 -2015,2013-2014,2012 - 2013

Halkla Iligkilerde Olgme ve Degerlendirme, Postgraduate, 2020 - 2021, 2019 - 2020, 2017 - 2018, 2016 - 2017, 2015 -
2016,2013 - 2014, 2012 -2013,2011 -2012,2010 - 2011

Kiiresel iletisim, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2014 -
2015,2013 - 2014, 2012 - 2013, 2011 - 2012



Sosyal Kampanyalar, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016,
2014 -2015,2013 -2014,2012 -2013,2011-2012,2010 - 2011, 2009 - 2010, 2008 - 2009

Bitirme Projesi I, Undergraduate, 2020 - 2021

Halkla iligkiler Kampanya Tasarimi, Undergraduate, 2019 - 2020

Seminer, Doctorate, 2019 - 2020

HALKLA ILISKILER VE INTERNET, Undergraduate, 2017 - 2018, 2014 - 2015, 2013 - 2014, 2012 - 2013, 2011 - 2012,
2009 -2010, 2008 - 2009

HALKLA ILISKILER KAMPANYASI TASARIMI, Undergraduate, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013
-2014,2012-2013,2011-2012,2010 - 2011, 2009 - 2010, 2008 - 2009

KAMPANYALARDA SUNUS TEKNIKLERI, Undergraduate, 2016 - 2017, 2014 - 2015, 2013 - 2014, 2012 - 2013, 2011 -
2012,2010 - 2011, 2009 - 2010, 2008 - 2009

HALKLA ILISKILERE GIRIS, Undergraduate, 2014 - 2015

HALKLA ILISKiLERDE OLCME VE DEGERLENDIRME, Undergraduate, 2014 - 2015

Halkla iligkiler, Undergraduate, 2013 - 2014, 2012 - 2013,2011 - 2012, 2010 - 2011, 2009 - 2010

ARASTIRMA YONTEMLERI VE SUNUM TEKNIKLERI, Undergraduate, 2011 - 2012, 2010 - 2011

REKLAMCILIK VE HALKLA ILISKILERE GIRIS, Undergraduate, 2011 - 2012, 2009 - 2010, 2008 - 2009

Articles Published in Other Journals

I. Projected Image of Turkey in Travel Blogs

BICAL A., OZTURK M. C.
Journal of Tourism, Leisure and Hospitality, vol.3, no.1, pp.5-17, 2021 (Peer-Reviewed Journal)

II. Sosyal inovasyonlarin Yayilmasinda iletisimin Roliine Yénelik Bir Tartisma
SARDAGI E., 0ZTURK M. C.
THE JOURNAL OF THE FACULTY OF COMMUNICATION OF THE UNIVERSITY OF AKDENIZ, vol.0, no.34, pp.122-140,
2020 (Peer-Reviewed Journal)

II. HALKLA iLiSKILER EGITIMINDE DiJiTALLESME: TURKIYE VE ABD’DE BULUNAN
UNIVERSITELERDEKI HALKLA iLISKILER PROGRAMLARININ KARSILASTIRILMASI
OZTURK M. C.,, SARDAGI E.
JOURNAL OF ERCIYES COMMUNICATION, vol.6, no.1, pp.125-142, 2019 (Peer-Reviewed Journal)

IV. HALKLA iLISKILER EGITIMINDE KURESELLESMEYE iLiSKiN BiR DEGERLENDIRME: ABD VE
INGILTERE ORNEGI
SARDAGI E., 0ZTURK M. C.
Giimiishane Universitesi {letisim Fakiiltesi Elektronik Dergisi, vol.6, no.2, pp.836-865, 2018 (Peer-Reviewed
Journal)

V. GEVRIMICi BASIN ODASI UYGULAMA FARKLILIKLARI UZERINEBIR INCELEME: OTOMOTIV SEKTORU
ORNEGIH
COSKUN E., OZTURK M. C.
eKurgu Anadolu Universitesi lletisim Bilimleri Fakiiltesi Uluslararas1 Hakemli Dergisi, vol.26, no.2, pp.24-38, 2018
(Peer-Reviewed Journal)

VI. Kurumsal Kimlik Arac1 Olarak Facebook: Tiirkiye’deki Sivil Toplum Kuruluglar1 (STK) Uzerine Bir
Degerlendirme
OZTURK M. C., SARDAGI E.
fleti-s-im, no.28, pp.115-141, 2018 (Peer-Reviewed Journal)

VII. Kiiltirel Boyutlar Kurami Degerlerinde Degisim Tiirkiye'nin Krizlere Verdigi Tepkilerin
Sorgulanmasi
SARITAS A, OZTURK M. C.
JOURNAL OF SELCUK COMMUNICATION, vol.11, no.1, 2018 (Peer-Reviewed Journal)
VIII. Tiiketicilerin Sosyal Sorumluluk Davranislarinin Kurumlarin Sosyal Sorumluluk Eylemlerine Yonelik

Tutumlari fle iliskisi: Anadolu Universitesi Ogrencileri Uzerinde Bir Arastirma



IX.

XL

XIL

XIIL

XIV.

XV.

XVIL

XVIIL

XIX.

UGURHAN Y. Z. C,, OZTURK M. C.

Giimiishane Universitesi Iletisim Fakiiltesi Elektronik Dergisi, vol.5, no.2, pp.705-725, 2017 (Peer-Reviewed
Journal)

Oyuncu Motivasyonlarinin Advergame Uygulamalar: A¢isindan Degerlendirilmesi

OZTURK M. C., COSKUN E.

Karadeniz Teknik Universitesi Iletisim Arastirmalar1 Dergisi, vol.4, no.13, pp.48-64, 2017 (Peer-Reviewed Journal)
Tiirkiye’de halkla iligkiler sirketleri ve reklam ajanslar1 web sayfalarini nasil kullaniyorlar?

OZTURK M. C., YILMAZ R. A.

Akdeniz Iletisim, no.19, pp.9-27, 2017 (Peer-Reviewed Journal)

Steam Diinyas1 Dijital Oyun Bloglarina Yonelik Bir Degerlendirme

COSKUN E., OZTURK M. C.

Giimiighane Universitesi {letisim Fakiiltesi Elektronik Dergisi, 2016 (Peer-Reviewed Journal)

Cause Related Marketing Ads A Content Analysis Of Print Advertisements In Turkey

TOPUZ SAVAS A., OZTURK M. C.

Global Media Journal TR Edition, vol.6, no.11, pp.415-430, 2015 (Peer-Reviewed Journal)

Sosyal Amaca Yonelik Pazarlama Reklamlarinin Markaya Yonelik Tutum ve Satinalma Niyetine Etkisi
Anadolu Universitesi Ogretim Elemanlarina Yoénelik Bir Uygulama

OZTURK M. C., TOPUZ SAVAS A.

Journal of Yasar University, vol.35, no.9, pp.6109-6128, 2014 (Peer-Reviewed Journal)

emotional appelas are used in social advertising: Content analysis on Turkish case

YILMAZ R. A., OZTURK M. C.

ONLINE JOURNAL OF COMMUNICATION AND MEDIA TECHNOLOGIES, vol.3, no.3, pp.74-90, 2013 (Peer-Reviewed
Journal)

Tu rkiye de Halkla iliskiler Sirketleri ve Reklam Ajanslar1 Web Sayfalarini1 Nasil Kullaniyorlar
OZTURK M. C, YILMAZ R. A.

THE JOURNAL OF THE FACULTY OF COMMUNICATION OF THE UNIVERSITY OF AKDENIZ, vol.19, pp.9-27, 2013
(Peer-Reviewed Journal)

Do Corporate Social Responsibility Campaigns Really Work Cases in Turkey

OZTURK M. C.

Online Journal of Communication and Media Technologies, vol.2, no.1, pp.66-94, 2012 (Peer-Reviewed Journal)
Tiirkiye de Ozel Sektér ve Sosyal Sorumluluk Projeleri

OZTURK M. C,, AYMAN M.

fleti-s-im, no.9, pp.145, 2008 (Peer-Reviewed Journal)

Web Sayfalarinin Halkla iliskiler Ama¢h Kullanimi

OZTURK M. C,, AYMAN M.

JOURNAL OF SELCUK COMMUNICATION, vol.4, no.4, pp.57-66, 2007 (Peer-Reviewed Journal)

Genglerin Web Sayfalarina Yonelik Tutumlarinin Degerlendirilmesi

OZTURK M. C.

THE JOURNAL OF THE FACULTY OF COMMUNICATION OF THE UNIVERSITY OF AKDENIZ, no.5, pp.83, 2006 (Peer-

Reviewed Journal)

Books & Book Chapters

L

IL

Kurum i¢i Halkla fligkiler

OZKANAL B,, iSPIR N. B., 0ZTURK M. C., BAYGU S.

in: Halkla Iligkilerde Giincel Kavramlar I, 0ZKOCAK, LEVENT, Editor, Anadolu Universitesi A¢ikdgretim Fakiiltesi,
Eskisehir, pp.20-49, 2022

Unite 1-Genel olarak isletme iletisimi; Unite 6-Rapor, teklif ve proje hazirlanmasi

BENLIGIRAY S., OZKAN H., ESKIYORUK D., YETGIN D., YILMAZ R. A, OZTURK M. C.

in: Isletme iletisimi, Serap Benligiray, Editor, Anadolu Universitesi, Eskisehir, pp.2-41, 2020



IIL

IV.

VL

VIL

VIIL

IX.

Afet Farkindalik Kampanyalarinin Yiiriitiilmesi ve Degerlendirilmesi

OZTURK M. C.

in: Acil Durum ve Afet Farkindahk Egitimi, Ilker USTA, Editor, Anadolu Universitesi Acikégretim Yayinlari, Eskisehir,
pp.95-120, 2017

Bilginin Gérsel Sunumu

OZTURK M. C.

in: Toplant1 ve Sunu Teknikleri, Ahmet Atilla Dogan, Editor, Anadolu Universitesi Agikégretim Yayinlari, Eskisehir,
pp.186-219, 2017

Etkili Sunuslar ve Ozellikleri

OZTURK M. C.

in: Toplant1 ve Sunu Teknikleri, Ahmet Atilla Dogan, Editor, Anadolu Universitesi Acgikégretim Yayinlar, Eskisehir,
pp.158-184, 2017

iletisimci Bakis Agisiyla Sosyal inovasyon

OZTURK M. C.

Detay Yaymcilik, Ankara, 2016

Evdeki Diinya Televizyon

ALTUNAY D. A, CANGOZ I, KILIC L., BAYRAM N., GOKALP E., OZTURK M. C., KUCUKCAN U.

in: Toplum ve Iletisim, Nazh Bayram, Editor, Anadolu Universitesi Yaymnlar1 No:2483, Eskisehir, pp.105-126, 2016
HerYerdeki Ses: Radyo

ALTUNAY D. A, KILIC L., CANGOZ i, BAYRAM N., GOKALP E., OZTURK M. C., KUCUKCAN U.

in: Toplum ve Iletisim, Nazh Bayram, Editor, Anadolu Universitesi Yaymlar1 No:2483, Eskisehir, pp.51-74, 2016
Internetin Sundugu Halkla iligkiler Uygulamalar:

OZTURK M. C.

in: Diinden Bugiine Halkla iligkiler, Metin Isik, Mustafa Akdag, Editor, Egitim Akademi Yaymlari, Konya, pp.177-188,
2011

Refereed Congress / Symposium Publications in Proceedings

L

IL

11

Iv.

VL

VIL

Tirkiye’deki Saghik Kampanyalarina Yonelik Bir Degerlendirme

OZTURK M. C.

IV. Saglik iletisim Sempozyumu SIS2018, Antalya/Alanya, Turkey, 30 - 31 October 2018

Do Companies Try to Clean Their Footprints in Turkey

OZTURK M. C.

MediaAsia2018 The Asian Conference on Media, Communication Film 2018, Tokyo, Japan, 9 - 11 October 2018,
pp-67

Kurumsal Sosyal Sorumluluk Iletisiminde Halk Ve Is Saghg

OZTURK M. C.

Sis2017 3. Uluslararasi Saglik Iletisimi Sempozyumu, Erzurum, Turkey, 2 - 03 November 2017

The Evaluation of the Communication Strategies in Girl’xxs Education Social Campaigns

OZTURK M. C.,, 0ZKOCAK L.

International Conference on Research in Social Sciences, Humanities and Education, 20 - 22 May 2016, pp.347-351
Fighting with Obesity in Social Media

OZTURK M. C.

i-COME’14: International Conference on Communication and Media 2014, Langkawi, Malaysia, 18 - 20 October
2014

The Usage of Social Media in Corporate Communication The Case of Companies in Turkey
OZTURK M. C., AYMAN M.

i-COME’14: International Conference on Communication and Media 2014, Langkawi, Malaysia, 18 - 20 October
2014

Analyzing Corporate Ethics and Values



VIIL

IX.

XL

XIL

XIIL.

XIV.

XV.

XVIL

XVIIL

OZTURK M. C.

IASSR: International Association of Scoial Science Research : V. European Conference on Social and Behavioral
Sciences, 11 - 14 September 2014

Cause Related Marketing Ads: Content Analysis on the Printed Advertisements of Turkey.

TOPUZ SAVAS A., OZTURK M. C.

The inaugural European Business and Management Conference EBMC 2014, Brighton, England, 3 - 06 July 2014
How Much Effective CSR Reporting for Corporate Reputation

OZTURK M. C.

BICSS: Bangkok International Conference on Social Sicence, Bangkok, Thailand, 25 - 28 January 2013

An Evaluation of Internet Based Health Communication

OZTURK M. C.

International Conference on Global Health &Crisis Communication, 19 - 21 June 2012

Analysing Internet Use of Students in Anadolu University, Turkey

OZTURK M. C.

Indonesia International Conference on Communication, Jakarta, Indonesia, 22 - 23 November 2010

Local and Global Corporate Social Responsibilities Applications of Global Campanies in Turkey
AYMAN M., OZTURK M. C.

Indonesia International Conference on Communication, Jakarta, Indonesia, 22 - 23 November 2010

Ozel isletmeler Topluma Karsi Sorumluluklarin1 Nasil ifade Ediyor

OZTURK M. C.

13. Ulusal Pazarlama Kongresi, Turkey, 30 October - 01 November 2008, pp.697-713

Social Campaigns Supporting Education As A Public Relations Tool: Characteristics Of Web Sites
OZTURK M. C.,, 0ZKOCAK L.

4th International Conference on Communication and Mass Media, Atina, Greece, 21 - 22 May 2006

Social Campaigns Supporting Education As A Public Relations Tool In Characteristics Of Web Sites
OZTURK M. C.,, 0ZKOCAK L.

4th International Conference on Communication and Mass Media, 01 May 2006

Evaluating Computer Mediated Communication Of Students Educated In Secondary High Schools
OZTURK M. C.

4th International Symposium of Interactive Media Design, Yeditepe Universitesi, lletisim Fakiiltesi, 28 - 30 April
2006

Sosyal Sorumluluk Alaninda Yapilan iletisim Arastirmalarinin Degerlendirilmesi

OZTURK M. C.

Tiirkiye’de Iletisim Arastirmalari, Ankara Universitesi, iletigim Fakiiltesi, Ankara, Turkey, 21 - 22 October 2005
An Investigation of Social Interactivity in Computer Mediated Communication

OZTURK M. C,, MUTLU M. E.

3rd International Symposium, Communication in the Millennium: A Dialogue Between Communication Scholars,
University of North Carolina ve Elon University, 11 - 13 May 2005

Supported Projects

COSKUN E., GURCAN H. 1, SEVER N. S., BICAL A., OZTURK M. C., ATAIZI M,, Project Supported by Higher Education
Institutions, Iletisim Bilimleri fakiiltesinde HIiR ve ITY Béliimleri icin iletisim Egitiminde Dijital Oyun Temelli icerik

Tasarimi Uretimi ve Yeni Yontemlerin Simnanmasi Arastirmasi, 2016 - Continues
OZTURK M. C., Project Supported by Higher Education Institutions, Reklamlarin Dayattig1 Giizellik Standartlarinin

BirSonucu Olarak Gérinmim Yénetim Davranislar:: Universitede Okuyan Tirk VeLibnanh Geng Kadinlara Yénelik Bir
Calisma, 2017 - 2017

OZTURK M. C.,, TOPUZ SAVAS A, Project Supported by Higher Education Institutions, Sosyal Amaca Yénelik Pazarlama
Reklamlarinin Markaya Yonelik Tutum Ve Satinalma Niyetine Etkisi Anadolu Universitesi Ogretim Elemanlarma Yénelik
Bir Uygulama, 2011 - 2013
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