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A scale proposal for sustainable tourism in Cittaslows**

AKKOC 1. T, ERSOY ARCA N. F.

JOURNAL OF TOURISM AND GASTRONOMY STUDIES, vol.10, no.3, pp.1867-1886, 2022 (Peer-Reviewed Journal)
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saygmn p., ERSOY N. F.
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Bankalarda Uygulanan Hizmet Telafi Stratejilerinin Yarattig1 Sonuclarin Sosyal Medya Paylasim
Egilimini Olgen Bir Arastirma

EREN B. A, ERSOY N.F.

isletme Arastirmalar1 Dergisi, vol.9, no.3, pp.248-273, 2017 (Peer-Reviewed Journal)

Bankalarda Uygulanan Hizmet Telafi Stratejilerinin Yarattig1 Sonug¢larin Sosyal Medya Paylasim
Egilimini Olgen Bir Arastirma - A Research Measures The Results Tendency of Sharing in Social
Media That Created by Service Recovery Strategies Implemented on Banks

eren b. a,, ERSOY N. F.

isletme Arastirmalar1 Dergisi, vol.3, no.9, pp.248-273, 2017 (Peer-Reviewed Journal)
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Uriin Tasariminin Ttiiketicinin Uriine Yonelik Tutumlar1 Uzerine Etkisi: A Markasi Tiiketicileri Uzerine
Bir Uygulama
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MEHMET AKIF ERSOY UNIVERSITY JOURNAL OF SOCIAL SCIENCES INSTITUTE, vol.9, pp.120-139, 2017 (Peer-
Reviewed Journal)

TASARIMININ TUKETICININ UORUNE YONELiK TUTUMLARIUZERINE ETKiSi: A MARKASI TUKETICIiLERI
UZERINE BiRUYGULAMA

BACAKSIZ P., ERSOY N. F.
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YOLAL M., ERSOY N. F.

isletme Arastirmalar1 Dergisi, vol.8, no.4, pp.87-107, 2016 (Peer-Reviewed Journal)

B2B PAZARLAMA iLETiSIMINDE SOSYAL MEDYA KULLANIMI: TURK iSLETMELER UZERINE KESiFSEL
BiR CALISMA

BATUM T. P, ERSOY N. F.

iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.18, no.2, pp.139-151, 2016 (Peer-Reviewed Journal)

B2B isletmeler Ne kadar Sorumlu B2B Isletmelerin Satin alma siirecindeki duyarhliklarinin Ol¢iimii
BATUM T. P, ERSOY N. F.
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Adiyaman Universitesi Sosyal Bilimler Enstitii Dergisi, vol.8, no.24, pp.1173-1201, 2016 (Peer-Reviewed Journal)
B2B Endiistriyel Pazarlar i¢cin Anahtar Miisteri Yonetimine fliskin Miisteri Yasam Boyu Degerinin
Hesaplanmasinda Muhasebe ve Pazarlamanin Rolii

Ekergil V., Ersoy N. F.

isletme ve Ekonomi Arastirmalar1 Dergisi, vol.7, no.4, pp.159, 2016 (Peer-Reviewed Journal)

SmS Reklamlari ve Mobil Bilgi Servislerine Yonelik Tiiketici Tutumunu Belirleyen Bir Arastirma
Durucasu R., ERSOY N. F.

Aksaray Universitesi [IBF Dergisi, vol.8, no.2, pp.1-13, 2016 (Peer-Reviewed Journal)

SMS reklamlar1 ve Mobil Bilgi Servislerine Yonelik Tiiketici Tutumunu Belirleyen Bir Arastirma
ERSOY N. F,, DURUCASUR. R.

Aksaray Univerisitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.8, no.2, pp.1-13, 2016 (Peer-Reviewed Journal)
CONSUMER RISK PERCEPTIONS ON THE PURCHASES OF SHOPPING GOODS A FIELD STUDY IN
ANKARA TURKEY

CALIK N., ERSOY N.F.

International Journal of Social Sciences, vol.5, no.4, pp.19-43, 2016 (Peer-Reviewed Journal)

Cosmetic consumption of metropolitan males in a developing country

ERSOY N. F,, YOLAL M, BATMAZ B.

Studia Universitatis Babes-Bolyai, Negotia, vol.3, no.60, pp.5-22, 2015 (ESCI)

Technology Readiness for Innovative High Tech Products How Consumers Perceive and Adopt New
Technologies

DEMIRCI A. E,, ERSOY N. F.

Business Review, vol.11, no.1, pp.302-309, 2008 (Peer-Reviewed Journal)

The Determinants of competitive Advantage and Sucsess Factors of firms within the global
competition

kiigiikaslan ekmekgi a., ERSOY ARCA N. F.

Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, pp.1, 2007 (Peer-Reviewed Journal)

Consumer satisfaction and loyalty derived from the perceived quality of individual banking services
A field study in Eskiehir from Turkey

Ersoy Arca N. F,, Calik N.

JOURNAL OF FINANCIAL SERVICES MARKETING, vol.10, no.4, 2006 (Peer-Reviewed Journal)
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SAKIN SEHIRLERDE SURDURULEBILIR TURIZMIN SAGLANMASI

AKKOC 1. T., ERSOY N. F.

Detay, 2021

Perakendecilik, Toptancilik ve Lojistik Yonetimi

ULAS D., BARIS G., 0ZHAN DEDEOGLU A., ERSOY N. F., ALTINBASAK F. i., NURTANIS$ VELIOGLU M., GULSOY T.Y,,
YANAR M, KIRGIZ A. C.,, ENGINKAYA E. E,, et al.

in: Pazarlama Yonetimi, ibrahim Kircova, Editor, Beta, New Jersey, pp.217-243, 2018

Pazarlama Kavrami ve Turzm Pazarlamasi fle iliskisi

AKSOZ E. 0, BOYRAZ E., ERSOY N. F,, OZEL C. H, ER I.

in: Turizm Pazarlamasi, Akséz Emre Ozan, Editor, Anadolu Universitesi Acikégretim Fakiiltesi Yaynlari, pp.1-23,
2016

Endiistriyel B B Miisteri Davranislari ve Satin alma merkezi analizi

ERSOY N. F.

Detay Yaymncilik, Ankara, 2015

Endiistriyel Pazarlama

Ersoy Arca N.F.

Nobel Yayinevi, Ankara, 2006



Refereed Congress / Symposium Publications in Proceedings

. FiKiR VE iDEOLOJi PAZARLAMASINDA MUZiGIN ARAGSALLIGI: SANAT OLAYI VE GENEL ILETiSiM

MODELI UZERINDEN KAVRAMSAL BiR DEGERLENDIRME
CENGIZ G, ERSOY ARCA N. F.
26. Pazarlama Kongresi, Kirsehir, Turkey, 23 June 2022, pp.102-113

I. A FIELD STUDY ON THE PSYCHOLOGICAL AND THE SOCIAL NEEDS OF THE CONSUMERS WHIN
PURCHASING SHOPPING GOODS AND SPECIALTY ITEMS
ERSOY N. F.
4th International Conference on Economics, Business Management and Social Sciences (ICEBSS 2019, 4 - 08
September 2019

III. ONSUMER ATTITUDES AND INVOLVEMENT TOWARDS HIGH-TECH PRODUCTS AS ANDROID AND
MULTI-FUNCTIONAL CELL-PHONES: A FIELD STUDY CARRIED ON UNIVERSITY STUDENTS FROM
ANKARA, TURKEY
ERSOY N. F.
International Business Education Social Sciences and Technology Conference in Lisbon, Lisbon, Portugal, 5 - 10
October 2018

IV. Consumer Inovativeness and Information Seeking Behaviour as Opposed to Risk Perceptions on
Purchases of Hi Tec
ERSOY N. F., CALIK N.
5th Economics &Finance Conference, 9 - 12 February 2016

V. Marketing and Accounting Cooperation: Calculating Customer Lifetime Value
EKERGIL V., ERSOY N. F.
V. International Conference in Economics (EconWorld@2017Rome), 25 - 27 January 2017

VL. B2B i¢in Sosyal Medyada Yeni Firsat Instagram ve Tiirkiye deki dnciiller
BATUM T. P, ERSOY N. F.
21. Pazarlama Kongresi, 6 - 08 October 2016

VI. Konut Markalar1 Pazarlama iletisiminde Sosyal Medyay1 Nasil Kullaniliyor
OZTURK M., BATUM T. P,, ERSOY N. F.
21. Pazarlama Kongresi, 6 - 08 October 2016
VII. THE EVALUATION OF MERKET PROFITABILITY RATE IN THE MANUFACTURING SECTOR: THE

IMPACTS OF THESE RATES BASED ON ACCOUNTING INFORMATION TO CHOOSE TARGET MARKET
SEVIM A, ERSOY N. F.
AMERICAN SOCIETY OF BUSINESS AND BEHAVIORAL SCIENCES13th ANNUAL MEETING, LAS VEGAS, United States
Of America, 23 - 25 February 2006, pp.498-505

Supported Projects

ERSOY ARCA N. F,, Project Supported by Higher Education Institutions, Potansiyel Kullanici Talepleri Dogrultusunda
Zenginlestirilmis ve Gelistirilmis Bir B2B Portal Tasarimi ve Sinanmasi, 2017 - 2020
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