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Missing the Chalkboard Using Screencasting in the Online Classroom
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SEVER N. S., Coca Cola Dictionary of Turkish Youth Culture Research Project, Continues
Giircan H. I, Coskun E, Sever N. S, Ataizi M,, Bical A, Oztiirk M. C., Project Supported by Higher Education Institutions,
{letisim Bilimleri fakiiltesinde HiR ve ITY Béliimleri i¢in iletisim Egitiminde Dijital Oyun Temelli igerik Tasarimi Uretimi ve

Yeni Yontemlerin Sinanmasi Arastirmasi, 2016 - 2016
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