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Education Information

Doctorate, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (Dr), Turkey 2011 - 2017
Postgraduate, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (YI) (Tezli), Turkey 2008 - 2011
Undergraduate, Anadolu University, IKTISADI VE IDARI BILIMLER FAKULTESI, isletme Béliimii, Turkey 2003 - 2008

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, Online kitlesel bireysellestirmede iiriin degeri ve akis deneyiminin 6deme istegi ile satin alma olasiligina etkisi,
Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (Dr), 2017

Postgraduate, E-hizmet kalitesinin e-miisteri bagliligina etkisi: Anadolu iiniversitesi 6gretim elemanlari iizerine bir
arastirma, Anadolu University, SOSYAL BILIMLER ENSTITUSU, Pazarlama (YI) (Tezli), 2011

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Titles / Tasks

Assistant Professor, Anadolu University, AGIKOGRETIM FAKULTESI, IKTiSADI VE iDARi PROGRAMLAR BOLUMU, 2018 -
Continues

Research Assistant, Anadolu University, ACIKOGRETIM FAKULTESI, iKTiSADi VE iDARI PROGRAMLAR BOLUMU, 2009 -
2018

Courses

Doctorate

Ozel pazarlama konulari, Doctorate, 2024 - 2025



Postgraduate

Pazarlama iletisimi, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023

UZM 701 Uzmanlk Alan Dersi, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022

STRATEJIK KURESEL PAZARLAMA, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022, 2020 - 2021,
2019 -2020,2018 - 2019

ULUSLARARASI PAZARLAMA STRATE]JiSI, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022
ISL 770 Seminer, Postgraduate, 2024 - 2025

TEZ 700 Tez, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022, 2020 - 2021

PZY 516 Donem Projesi, Postgraduate, 2024 - 2025, 2023 - 2024, 2022 - 2023

KiL 503 Dénem Projesi, Postgraduate, 2022 - 2023, 2021 - 2022

Pazarlama Yonetimi ve Stratejileri, Postgraduate, 2022 - 2023

MUSTERI ILISKILERI YONETIMI, Postgraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021

Undergraduate

Genel isletme, Undergraduate, 2018 - 2019

Associate Degree

Endiistri Uriinleri Pazarlamasi, Associate Degree, 2024 - 2025, 2023 - 2024, 2022 - 2023

SPOR PAZARLAMASI, Associate Degree, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022
PERAKENDECILIKTE URUN YONETIMI, Associate Degree, 2024 - 2025, 2023 - 2024, 2022 - 2023, 2021 - 2022

Supervised Theses

Ozer Canarslan N., "The Role of Meme Marketing in Popular Culture Transmission: Targeting and Interaction Strategies
for Generation Z", Postgraduate, O.Bilecen(Student), Continues

Ozer Canarslan N,, Tiiketici etnosentrik egilimleri ve marka kisiligi algis1 arasindaki iliskinin degerlendirilmesi: TOGG ve
volvo érnegi, Postgraduate, CKARADENIZ(Student), 2024

Ozer Canarslan N., Etkileyici pazarlamada parasosyal etkilesim ve fenomengiivenilirliginin satin alma niyetine etkisi:
TikTok takipgileri lizerine bir ¢alisma, Postgraduate, M.TAQI(Student), 2024

Ozer Canarslan N., Sosyal medya fenomenlerine baghhgin ¢evrimici kompulsif satin almaya etkisi, Postgraduate,
S.VAGIFLI(Student), 2024

Ozer Canarslan N., K-pop, k-drama unsurlarinm Tiirk tiiketicilerin Kore iiriinleri satin alma niyeti iizerine etkisi,
Postgraduate, T.BORAZAN(Student), 2022

Ozer Canarslan N., Assessing the challenges and prospects of micro, small, and medium enterprises development: In the
case of Ethiopia, Postgraduate, H.TAHIR(Student), 2022

Advising Graduates (Non-Thesis)

Ozer Canarslan N., Yapay Zeka ile Pazarlamanm Miisteri Davramislar1 Uzerindeki Etkisinin incelenmesi, Masters (Non-
Thesis), S.Cagri(Student), 2025

Ozer Canarslan N., Cin Elektrikli Ara¢ Pazarinda Dijital Pazarlamanin Rekabet ve Tiiketici Davranislarina Etkisi: ABD ve
Yerel Markalar Analizi, Masters (Non-Thesis), Y.Emre(Student), 2025

Ozer Canarslan N., Efsane Kasim Indirimlerinde Online Alisveris Sitelerinin Reklam Stratejilerinin Icerik Analizi, Masters
(Non-Thesis), A.Ceren(Student), 2025

Ozer Canarslan N., KURUM KULTURU VE MARKA KIMLIGININ IHRACAT PERFORMANSINA ETKIiSININ ORNEK UZERINE
INCELENMESI: VISAM PLASTIK A.S. ORNEGI, Masters (Non-Thesis), EEGARBELLA(Student), 2024

Ozer Canarslan N.,, MARKA DEGERININ MUSTERININ DEMOGRAFIK OZELLIKLERINE GORE KARSILASTIRMASI, Masters
(Non-Thesis), RJAVADOV(Student), 2023

Ozer Canarslan N., inovasyonun Isletmelerin Siirdiiriilebilir Rekabet Avantajini1 Elde Etmedeki Rolii, Masters (Non-
Thesis), H.Gengtiirk(Student), 2023

Ozer Canarslan N., Bankacilik Sektériinde Miisteri {liskileri Yonetiminin Kurum itibar1 Uzerindeki Onemi, Masters (Non-



Thesis), E.ElImas(Student), 2023

Ozer Canarslan N., KAMU GOREVLILERI UZERINDE MOBBINGIN ETKISi: KKTC iCISLERI BAKANLIGI ANALIZI, Masters
(Non-Thesis), E.Uzun(Student), 2022

Ozer Canarslan N., TELEVIZYON REKLAMLARINDA KULLANILAN ARKETIPLER VE BANKA REKLAMLARINDAKI
UYGULAMALARI, Masters (Non-Thesis), H.Ozharik¢i(Student), 2022

Ozer Canarslan N., Tiirk Televizyonlarinda Kadinin Konumlandirilmasi Molped Reklami Ornegi, Masters (Non-Thesis),
S.Levat(Student), 2022

Ozer Canarslan N., KUSAKLARARASI CATISMANIN PAZARLAMA YONTEMLERINE ETKISi - Z KUSAGI VE BANKACILIK
SEKTORU ORNEGI, Masters (Non-Thesis), G.Abdurakhmanova(Student), 2022

Jury Memberships

Post Graduate, Post Graduate, Anadolu Universitesi, July, 2024

Articles Published in Other Journals
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IX.

Online aligveriste kitlik etkisi, FOMO ve siirii davranigsinin anlik satin alma iizerindeki rolii.

Ozer Canarslan N.

Business & Management Studies: An International Journal, vol.13, no.1, pp.243-262, 2025 (Peer-Reviewed Journal)
Does Envy, Self Esteem and Social Norms on Instagram Lead to Conspicuous Consumption and
Overspending?

UZ C.Y., CANARSLAN N. 0.

Mehmet Akif Ersoy Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.11, no.2, pp.633-658, 2024 (ESCI)
The Effect of Mothers' Utilitarian and Hedonic Purchase Motivations on Impulse Purchase Behavior
in the Mother-Child Category

Ozer-Canarslan N., Yilmaz Uz C.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.23, no.3, pp.921-942, 2023 (Peer-Reviewed Journal)
Assessing The Challenges And Prospects of MSMEs Development: In The Case Of Ethiopia

TAHIR AHMED H., 0ZER CANARSLAN N.

InTraders International Trade Academic Journal, vol.6, no.1, pp.1-25, 2023 (Peer-Reviewed Journal)
REFLECTION OF THE HALLYU EFFECT ON TURKISH CONSUMERS' INTENTION TO PURCHASE KOREAN
PRODUCTS

Borazan Karadeniz T., Ozer Canarslan N.

Anadolu Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.23, no.4, pp.306-322, 2022 (Peer-Reviewed
Journal)

Flow Experience and Consumer Willingness to Pay in Online Mass Customization Processes

Ozer Canarslan N., Baris G.

INTERNATIONAL JOURNAL OF ONLINE MARKETING, vol.12, no.1, 2022 (ESCI)

HAVAYOLU HIZMET KALITESININ YOLCU MEMNUNIYETi UZERINE ETKIiSi

Ozer Canarslan N., Yilmaz Uz C.

JOURNAL OF TURKISH STUDIES, vol.14, no.4, pp.2905-2922, 2019 (Peer-Reviewed Journal)

Annelerin ve Hamilelerin Organik Gida Satin Alma Davranislar1

Ozer Canarslan N., Yilmaz Uz C.

Gaziantep Universitesi Sosyal Bilimler Dergisi, vol.18, no.1, pp.457-478, 2019 (Peer-Reviewed Journal)
MARKETING STRATEGIES FOR HIGHER EDUCATION INSTITUTIONS: TECHNOLOGICAL
CONSIDERATIONS AND PRACTICES

Ozer Canarslan N.

TURKISH ONLINE JOURNAL OF DISTANCE EDUCATION, vol.19, no.4, pp.228-232, 2018 (ESCI)

Alisgveriste "Akis Deneyimi”



Ozer Canarslan N.
Brandmap Dergisi, vol.1, no.1, pp.102-104, 2018 (Non Peer-Reviewed Journal)
XI. REVIEW: Marketing Strategies for Higher Education Institutions: Technological Considerations and

Practices.
Ozer Canarslan N.
TURKISH ONLINE JOURNAL OF DISTANCE EDUCATION, vol.19, no.4, pp.230-232, 2018 (Scopus)

XIl. e-Ticaretin Gelecegi Kitlesel Bireysellestirmede mi?
Ozer Canarslan N.
Eticaret Cag1 Dergisi, vol.3, no.24, pp.22-23, 2018 (Non Peer-Reviewed Journal)

XIII. Kitlesel Bireysellestirilmis Uriinler i¢in Odeme Istekliligi: Kadin Miisteriler Uzerine Bir Arastirma
Ozer Canarslan N.
Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.8, no.2, 2017 (Peer-Reviewed Journal)

XIV. A Comparison of Customers Responses to E Service Quality Statements Customer Encountered vs
Not Encountered Problems
Ozer Canarslan N.
International Journal of Business and Social Science, vol.4, no.11, 2013 (Peer-Reviewed Journal)

XV. Online Aligveriste Pareto Prensibi Out Uzun Kuyruk In
Ozer Canarslan N.
Fortune Tiirkiye, pp.152-153, 2013 (Non Peer-Reviewed Journal)

XVI. Algilama ve Pazarlama Uygulamalar:
OZER CANARSLAN N.
PARADOKS, Ekonomi, Sosyoloji ve Politika Dergisi, (e-dergi), vol.5, no.1, 2009 (Peer-Reviewed Journal)

Books

I. MAVI OKYANUS STRATEJiSi TEORIiSi

Ozer Canarslan N.
in: Tiiketici Davranislarinda Kullanilan Teoriler, ARMUTCU BARIS,TAN AHMET, Editor, Egitim Yaymevi, Konya,
pp-355-369, 2024

II. Online Aligverisin Yaratic1 Yolculugu: Tiiketicilerin Kendi Tasarladiklar: Uriinlerde Akis Deneyimi
OZER CANARSLAN N.
Egitim Yaymevi, 2023

IIl. Pazarlama iletisiminde Siirdiriilebilirlik: Vodafone Dijital Tarim Projesi Ornegi
DAL I, 0ZER CANARSLAN N.
in: Giincel Gelismeler Isiginda isletme Alaninda Yeni Kavramlar, , Editor, Egitim Yaymevi, pp.81-98, 2023

IV. Annelerin Cocuklarina Yénelik Cevrimici fkinci El Uriin Satin Alma Motivasyonlarinn ikinci El
Uriinlere Kars1 Tutumlari ve Satin Alma Niyetlerine Etkisi
OZER CANARSLAN N.
in: Disiplinlerarasi Yaklagimlarla Kadin Gahsmalari-2, inci Erdogan Tarakg, Editor, EFE AKADEMI, istanbul, pp.265-
284,2023

V. Dijital gosteris alani Instagram ve gosterisgi tiiketim
Ozer Canarslan N.
in: Disiplinlerarasi bir alan olarak dijitallesme, Eroglu Erhan,Ayaz Hakan, Editor, Egitim Yaymevi, Ankara, pp.163-
182,2022

VI. Saglik kurumlarinda miisteri iligkileri yonetimi
Ozer Canarslan N.
in: Saglk kurumlarinda giincel pazarlama arastirmalari, Celik Bahar,Tor Kadioglu Cansu, Editor, Efe Akademi,
Ankara, pp.283-305, 2022

VII. Motivations and Emotions

Ozer Canarslan N.



in: Consumer Behavior, Giilfidan Baris, Editor, Anadolu Universitesi, Eskisehir, pp.26-54, 2020
VIII. Product Management
Ozer Canarslan N.
in: Marketing Management, Baris, Giilfidan, Editor, Anadolu Universitesi, Eskisehir, pp.30-58, 2019
IX. Bilgi sistemleri ile ilgili Kavramlar
Ozer Canarslan N.
in: Biirolarda Temel Kavramlar, Oztiirk Oznur, Editor, Aadolu Universitesi Yayinlari, Eskigehir, pp.132-159, 2019

Papers Published in Refereed Scientific Meetings

I. “ETKILEYiCi PAZARLAMADA PARASOSYAL ETKILESiM VE FENOMEN GUVENILIRLIGININ SATIN ALMA
NIYETINE ETKIiSi: TIKTOK TAKIPCILERI UZERINE BiR CALISMA”
Ozer Canarslan N., Mohaby M. T.
ICHEAS 8th International Conference On Humanity and Social Sciences, Rome, Italy, 15 - 17 November 2024, pp.1-8
I. Brand Personalities of Emerging Virtual Influencers Aypera And Alara X in Turkey: An Analysis
Using Aaker's Scale
OZER CANARSLAN N.
CUMHURIYET 9th INTERNATIONAL CONFERENCE ON SOCIAL SCIENCES, 30 August 2023
III. The Humor of Inexplicable Things: A Qualitative Comparison Between Meme Marketing and Viral
Marketing
Bilecen 0., 0ZER CANARSLAN N.
6th International CEO and Social Sciences Congress, Arizona, United States Of America, 16 June 2023
IV. The Role of Humor in Successful Meme Marketing Campaigns: The Case Of Ryanair
Bilecen 0., Ozer Canarslan N.
INTERNATIONAL ASIAN CONGRESS ON CONTEMPORARY SCIENCES - VIII, Aksaray, Turkey, 05 May 2023
V. Mobil Aligveris Uygulamalarinda Hizmet Kalitesinin Miisteri Baglhihg:1 Uzerindeki Etkisi
Ozer Canarslan N.
Communication Economics Organization (CEO) International Congress, Jakarta, Indonesia, 09 December 2022,
pp.544-552
VI. Tek Cocuklu ve Cok Cocuklu Annelerin Cocuklarina Yonelik Aligveris Metaforlari: Kelime Bulutu
Analizi
Ozer Canarslan N.
Communication Economics Organization (CEO) International Congress, Jakarta, Indonesia, 04 December 2022,
pp.553-561
VII. Female Customers Willingness to Pay for Mass Customized Dress
OZER CANARSLAN N.
5th Annual Spain Business Research Conference, Barselona, Spain, 11 - 12 September 2017
VIII. Tiirkiye nin Girigimcilik Haritas1 Agcikégretim Ogrencileri Uzerine Bir Arastirma
BARAZ A. B., OZTURK 0., 0ZER CANARSLAN N., CELIK M., ALTIN M.
3rd Annual International Conference on Turkey and Turkish Studies, 9 - 12 May 2016
IX. Sehirlerin Markalagma Siirecinde Marka imaji Algilamalarina Yénelik Bir Arastirma Sandikh flgesi
Ornegi
Ozer Canarslan N., Baris G.
Marka Kent Sandikli Sempozyumu, Afyonkarahisar, Turkey, 15 - 17 October 2014, pp.84-100
X. Acik ve Uzaktan Ogrenim Géren Yiiksekégretim Ogrencilerinin Dijital Ortamlari Kullanma Becerileri
Anadolu Universitesi Ornegi
OZDAMAR N., BANAR K., 0ZER CANARSLAN N.,, 0ZATAF. Z.
Akademik Bilisim 2013, Turkey, 23 - 25 January 2013
XI. Comparison of Customers Responses to e Service Quality Statements According to Their Status of

Problem Experiencing During Online Shopping



OZER CANARSLAN N.
2013 ISIS-Greece International Multidisciplinary Academic Conference, 13 - 15 June 2013
XIIl. The Effect Of e Service Quality On e Customer Loyalty A Research On Anadolu University Academic
Staff
OZER CANARSLAN N.
Business and Social Science Research Conference: Paris 2012, 26 - 29 December 2012

Supported Projects

ALTINPULLUK H., 0ZER CANARSLAN N,, Project Supported by Higher Education Institutions, "Ustasindan Ogren" Temal
Sinema ve TV Sektorii Sertifika Programlarmin Tasarimi, Gelistirilmesi, Uygulanmasi ve Degerlendirilmesi- Ustasindan
Ogren, 2019 - 2020

KOCAMAN M., OZTURK 0., CELIK KECILI M., 0ZER CANARSLAN N., BARAZ A. B,, Project Supported by Higher Education
Institutions, Tiirkiye nin Girisimcilik Haritas1 Agikdgretim Ogrencileri Uzerine Bir Arastirma, 2015 - 2016

OZER CANARSLAN N,, Other International Funding Programs, A Multiplatform M Learning System for More Qualified
Courses in the ICT Era MMSQC Bilgi ve Iletisim Teknolojileri Déneminde Daha Kaliteli Dersler i¢in Coklu Platforma Sahip
Mobil Ogrenme Sistemi Proje no TR 012012 KP18, 2012 - 2013

Peer Reviews in Scientific Publications

Anadolu Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, October 2023

Anadolu Universitesi iktisadi ve idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, May 2023

Ordu Universitesi Sosyal Bilimler Enstitiisii Sosyal Bilimler Arastirmalar1 Dergisi, National Scientific Refreed Journal,
August 2022

Anadolu Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, August 2022
Trakya Universitesi Iktisadi ve idari Bilimler Fakiiltesi e-Dergi, National Scientific Refreed Journal, July 2022
Karamanoglu Mehmetbey Universitesi Sosyal ve Ekonomik Aragtirmalar Dergisi, National Scientific Refreed Journal,
March 2022

Karamanoglu Mehmetbey Universitesi Sosyal ve Ekonomik Arastirmalar Dergisi, National Scientific Refreed Journal,
March 2022

Gaziantep Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, July 2020

Atatiirk Universitesi Iktisadi ve idari Bilimler Dergisi, National Scientific Refreed Journal, July 2020

Scientific Project Refereeing

Project Supported by Higher Education Institutions, BAP Research Project, April 2024

Congress and Symposium Activities

5th “International CEO (Communication, Economics, Organization) Social Sciences Congress (CEO SSC), Moderator,
Jakarta, Indonesia, 2022
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