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gratifications theory as a way of understanding college students’ use of social media Etkinlik Tarihi:
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CONSUMER ACCULTURATION: RESEARCH ON FOOD CONSUMPTION PATTERNS OF TURKISH
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OZTURK S. A, AGLARGOZ F., ALKARA I, AKIN O.

International Journal of Arts Sciences (IJAS) Conference, Gottenheim, Almanya, 1 - 04 Aralik 2008, cilt.1
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